
 

 
 

  
  

PRESS RELEASE 
For Immediate Release 
 
 

Data and Data Centre Demand Drives TIME’s Full Year Performance 
 

 FY2017 revenues increased 12.2% year-on-year to RM860.7 million 

 Data and data centre sales grew 14.5% and 18.4% year-on-year, respectively 

 Adjusted pre-tax profit growth of 10% in FY2017 

 

Shah Alam, 26 February 2018 – TIME dotCom Berhad (“TIME” or “the Group”) benefited from 

consistent data and data centre demand over the course of the year as it saw a 12.2% year-on-

year revenue growth (FY2017: RM860.7 million | FY2016: RM766.9 million) for the financial year 

ended 31 December 2017 (FY2017).  

  

Excluding one-off revenues from IRU sales and non-recurring contracts, the Group would have 

seen a consolidated revenue increase of 13.2% year-on-year when compared to similarly adjusted 

revenues in the preceding year. Improvements in recurring revenue contributions were recorded 

across TIME’s core customer groups, led by Retail, which nearly doubled at 85.2% amidst intense 

competition. 

 

Core pre-tax profit for the year stood at RM193.1 million. This 8.5% reduction from FY2016 pre-tax 

profit (excluding a realisation of fair value gain of RM157.4 million) was mainly due to foreign 

exchange losses and lower pre-sale gains in FY2017. Adjusted for these and other non-recurring 

items, FY2017 pre-tax profit would have increased by 10%. 

 

“2017 was challenging on several fronts but we are pleased to have been able to deliver a decent 

set of numbers with all things normalised,” said Afzal Abdul Rahim, TIME’s Commander-in-Chief. 

 

“We are geared to face 2018 head-on and are looking forward to what it has in store for us,” Afzal 

concluded. 

 

Outlook 

 

Domestically, demand for the Group’s TIME Fibre Home Broadband offerings continues to persist 

and the Group will intensify efforts to extend its coverage footprint throughout the country. On a 

regional front, the Group is excited to work closely with Symphony Communication Public Company 

Limited (SYMC) in Thailand.  

 

The Group expects the adoption of new IT architecture to provide growth for its data centre 

business and has plans to upgrade its existing data centre assets to cater to the needs of its 

customers while remaining environmentally conscious. 

 

The telecommunications industry will remain competitive and challenging in 2018. TIME will 

continue to leverage on its existing assets to deliver a fast, reliable and unparalleled quality network 

experience to its customers.  

 

 

Dividends 

 



 

 
 

  
  

For the financial year under review, TIME declared an interim ordinary (single tier) dividend of 5.30 

sen per ordinary share and a special interim (single tier) dividend of 11.90 sen per ordinary share, 

which will be paid out on 28 March 2018. 

 

 
END 

 

Forward-Looking Statements 

 

This press release contains forward-looking statements that reflect the current views of TIME dotCom Berhad (TIME) management with 

respect to future events. The words "anticipate", "believe", "estimate", "expect", "intend", "may", "plan", "project", "should" and similar 

expressions including all statements that are not historical facts are intended to identify forward-looking statements. Such statements 

are subject to risks and uncertainties, most of which are difficult to predict and are generally beyond TIME's control, including, without 

limitation, general industry and economic conditions, competition from other companies and avenues for the sale/distribution of goods 

and services, shifts in customer demands, customers and partners, changes in operating expenses, governmental policy changes and 

the continued availability of financing in the amounts and the terms necessary to support future business. Forward-looking statements 

are based on current plans, estimates and projections, and therefore too much reliance should not be placed on them. TIME does not 

intend or assume any obligation to update these forward-looking statements.  

 

About TIME dotCom Berhad 

 

TIME is a telecommunications provider with businesses spanning Fixed Line, Data Centres and Global Networks. The Company is 

primarily focused on the Wholesale and Enterprise segments, providing Data and Internet connectivity to customers across ASEAN. 

TIME is headquartered in Kuala Lumpur. Visit www.time.com.my for more information. TIMECOM. 
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