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Disclaimer
This document has been prepared by Kenanga Investment banking group (“Kenanga Group”) for information purposes only. This document is based on

information obtained from sources believed to be reliable but Kenanga Group does not make any representations or warranty (expressed or implied), as

to its accuracy or completeness and Kenanga Group will not be responsible for its inaccuracies or omissions.

The information contained in this document may contain certain forward-looking statements relating to Kenanga Group that are based on the beliefs of

the management of Kenanga Group as well as assumptions made by and information currently available to the management of Kenanga Group. These

forward-looking statements are, by their nature, subject to significant risks and uncertainties. These forward-looking statements include, without limitation,

statements relating to Kenanga Group’s business prospects, future developments, trends and conditions in the industry and geographical markets in

which Kenanga Group operates, its strategies, plans, objectives and goals, its ability to control costs, statements relating to prices, volumes, operations,

margins, overall market trends, risk management and exchange rates. Forward-looking statements contained in this document regarding past trends or

activities should not be taken as a representation that such trends or activities will continue in the future. Opinions, beliefs and estimates constitute the

judgement of Kenanga Group as of the date of this document and are subject to change without notice. Each reader of this document should not place

undue reliance on forward-looking statements, which is believed to be correct only as of the date of this document.

Any recommendation contained in the statements provided in this document does not have regard to the specific investment objectives, financial situation

and the particular needs of any specific person who may read this document. This document is for information only and is not to be taken as an offer or

recommendation to buy or sell securities in substitution for the exercise of judgement by the readers, and further shall not be re-distributed to any other

third party. Each reader is responsible to make his or her own independent assessment of the information provided in this document and should not treat

the information as advice relating to investment or related matters. Each reader should consult his or her own advisers and must make his or her own

independent decision regarding any investment. Kenanga Group accepts no liability whatsoever for any direct or consequential loss arising from any use

of this document or any solicitations of an offer to buy or sell any securities.

The contents, view or opinions may not be reproduced, redistributed, transmitted or passed on, directly or indirectly, to any other person or published

electronically or via print, in whole or in part, for any purpose without the consent of Kenanga Group. The intellectual properties of the contents in this

document belong to Kenanga Group unless specifically indicated otherwise.
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Key Highlights FY2021

RM891.5 m (-8.4%)

Revenue
-RM82.3 mil
vs. FY2020

RM148.2 m (+10.0%) 

Profit before Tax 
+RM13.5 mil
vs. FY2020

RM118.8 m (+16.2%) 

Profit after Tax
+RM16.5 mil 
vs. FY2020

16.3 sen (+12.0%) 

EPS
+1.7 sen
vs. FY2020

RM1,050.3 m
Shareholders’ Equity

as of 31 Dec 2021

11.5% (+7.7%)

Annualised ROE1

+0.8 p.p
vs. FY2020

1 Annualised return on average shareholders’ equities (ROE) is calculated by dividing annualised net earnings attributable to shareholders by average shareholders’ equities of end of period.

 Revenue declined as brokerage income

decreased in line with Bursa ADV which declined

from RM8.6 bil in 2020 to RM7.3 bil in 2021

 Our market share remained at 12.6% however,

retail segment increased from 22.2% in 2020 to

24.2% in 2021

 Despite lower revenue, PBT increased driven by

strong performance in Investment Management

with record AuA of RM18.8 bil and our PE

investment gain

The Group benefitted from the strength of our

diversified revenue stream to reduce the impact

of lower Bursa trading volume
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Highest Profit in the Group’s History as an Investment Bank



Financial Review



RM493.0 mil
55%RM179.8 mil

20%

RM177.2 mil
20%

RM86.4 mil
58%RM20.6 mil

14%

RM34.9 mil
24%
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FY2021 Segmental Breakdown

RM891.5 mil
Revenue

FY2021

RM148.2 mil
PBT

FY2021

Stock Broking Investment Banking Investment Management Others



34.1 34.3

20.0
14.6 17.5

4Q20 1Q21 2Q21 3Q21 4Q21

178.7 169.0
127.4 106.0 90.6

4Q20 1Q21 2Q21 3Q21 4Q21

86.8 86.4

FY2020 FY2021

591.
3

493.
0

FY2020 FY2021

7

Stockbroking Segment
vs. 2020

▪ Retail segment share continued to grow to

24.2%, from 22.2% in 2020

▪ 2021 revenue declined YoY reflecting the lower

Bursa trading volume however partially

cushioned by the performance in ED business

vs. 3Q21

▪ 4Q21 PBT increased QoQ, despite lower

revenue, mainly due to lower overheads

expenses

RM ‘mil 3Q21 4Q21

Gross brokerage 65.8 56.3

Trading & investment income 18.1 12.6

Interest income 17.8 18.2

Fee income 2.3 1.8

Others 2.0 1.7

REVENUE 106.0 90.6

PBT
RM ‘mil

Revenue
RM ‘mil
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Rakuten Trade
vs. 2020

▪ 2021 revenue higher YoY due to market share

increased to 2.4% from 2.1% in 2020 while

customer base increased to 236K

▪ 2021 PBT reduced YoY mainly due to higher

investment in capacity building (RM5.0 mil) in

anticipation of new product, foreign share

trading which was launched in mid-January

2022 and will be our new growth driver

vs. 3Q21

▪ 4Q21 PBT declined QoQ as Bursa trading

volume continued to decline

PBT
RM ‘mil

Revenue
RM ‘mil

14.5

5.0

18.4
19.5

FY2020 FY2021

*

*

*adjusted for cost in relation to capacity building

9.5
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4.6

1.2 
0.0 
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Investment Management Segment
vs. 2020

▪ 2021 PBT rose YoY mainly due to higher

revenue from both management and

performance fees

▪ 2021 AUA also grew to RM18.8 bil from

RM13.9 bil in 2020 (RM4.9 bil or 35%)

vs. 3Q21

▪ 4Q21 PBT was customary higher QoQ mainly

from year end performance fees and strong

retail sales contribution

▪ AUA also grew strongly QoQ by RM2.5 bil as

illustrated below mainly due to new products

launches across various channels

6.9 7.5 8.0 8.7 9.9

1.6 1.5 1.4 1.7
1.84.3 4.5 4.6

4.8
5.9

1.1 1.1 1.3
1.2

1.2

13.9 14.6 15.2
16.3

18.8

Q4 2020 Q1 2021 Q2 2021 Q3 2021 Q4 2021

Asset under Administration (RM 'bil)

Retail Wholesales/cash management Institutional Institutional Unit Trust Advisers (IUTA)

PBT
RM ‘mil

Revenue
RM ‘mil
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Investment Banking Segment

IB Treasury

vs. 2020

▪ 2021 PBT decreased YoY mainly due to net

trading and investment loss generated from

treasury activities although partially mitigated by

higher net interest income and IB fees income

earned

vs. 3Q21

▪ 4Q21 PBT increased QoQ due to lower general

operating expenses in 4Q21

RM ‘mil 3Q21 4Q21

Interest Income 37.3 37.1

Fee income 5.2 5.9

Trading & Investment Income 2.4 1.7

Others 1.3 1.3

REVENUE 46.2 46.0

Revenue
RM ‘mil

PBT
RM ‘mil



Cash & short 
term funds 

30%

Financial 
investments 

22%

Net loans & 
financing 

28%

Balances due 
from brokers 

& clients 
5%

Other assets 
15%
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Balance Sheet Health

RM6,418.5 mil
Total Assets

consolidated basis

as at 31 Dec 2021

Cash & Short Term Funds Financial Investments Net Loans & Financing

▪ Placed with highly 

rated financial 

institutions and BNM

▪ 69% of financial 

investments are in 

fixed income 

securities

▪ Net impaired loans 

ratio of 3.3%

▪ Impaired loans with 

less than 100% 

security coverage are 

fully provided

A+
Credit Rating
Malaysian Rating Corporation Berhad

0.23x
Gearing Ratio
Borrowing over total equities

28.6%
Total Capital Ratio
BNM’s minimum requirement: 10.5%

152.0%
Liquidity Coverage Ratio
BNM’s minimum requirement: 100%

114.0%
Net Stable Funding Ratio
BNM’s minimum requirement: 100%

Ratios as at 31 December 2021
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Dividend Payout

2.59
3.35

1.67

3.78

14.56

16.30

2.25
3.00

1.10

3.25

8.80

10.5

2016 2017 2018 2019 2020 2021

EPS (sen) DPS (sen)

86.9%
Dividend 

Payout Ratio
89.6% 65.9% 86.0% 60.4% 64.4%



Digital Update



14

Kenanga’s Digital Journey 

● Grow by acquisitions (ECM, ING, Libra, 

IVCAP)

● Build and advance leadership/ranking in 

core businesses (EB, IB, KIB)

● Build core competencies and 

management team

● Strengthen financial position (capital 

ratios, credit rating, dividends)

● Establish strategic collaborations:  

Rakuten, Japan, Pivot, Yuanta, CapBay, 

Merchantrade, Tokenize Xchange, Digital 

Bank (SSG consortium)

● Formation of Malaysia’s first self-directed 

online broking platform: Rakuten Trade 

● Build new digital business: KDI, Margin 

Platform, Kenanga Money, KDF Active

● Build digital competencies (Group Digital 

Ventures)

● Digitalization: Agency Portal (K2), new 

MHBOS, KIB Web, AI & Data Analytics, 

eKYC (Innov8tif), Cloud (AWS, Azure)

Pre 2017
“Organic Growth and M&As”

2017 - 2021
“Digital and Digitalization”

2022 - 2025

Further Scale and 

Grow through 

SuperApp and 

Ecosystem 

Partnerships
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We Offer A Full Spectrum of Digital Financial/Wealth Services To Retail Market

*RMO

Securities Commission

Future

DAX IEO / NFTs

Financial Services
Advanced
“More Risky”

Foundational
“Less Risky”

Lifestyle 

services

Payments / 

eWallet

Credit / 

Lending

Savings / 

Deposits

Multi Currency

Remit-

tance
FX / DCI

Insurance

Invest

Robo-

advisory

Unit Trust / 

Mutual Funds

PRS

Broking

Self-

directed

Algo trading

Agency

Deriv. / 

Options

Futures

Engage- ment 

& Rewards

Shopping

Food & Mart

Mobility

Partnership

In discussion

JV / Partner

In discussion

JV / Partner

In discussion

JV / Partner

In discussion

JV / Partner
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Digital assets

Partner Bank Negara Malaysia Not applicableFuture plansOngoing Legend: J Joint venture

J P

KPKT
*RMO

Kenanga has leading positions and decades of experiences in many of these services. Our wide spectrum of services will not be easy to duplicate as it 

will take time/effort especially with requirements of multiple specific regulatory licenses. This gives us ample “coopetition” opportunities.
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Kenanga’s Collaborations With Fintechs
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Kenanga & Partners Digital Financial/Wealth Landing Pages
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Retail & Agency Businesses Work Hand-in-Hand On Our Digital Platform

Future

DAX IEO / NFTs

Payments / 

eWallet

Credit / 

Lending

Savings / 

Deposits

Multi Currency

Remit-

tance
FX / DCI

Insurance

Invest

Robo-

advisory

Unit Trust / 

Mutual Funds

PRS

Broking

Self-

directed

Algo trading

Agency

Deriv. / 

Options

Futures

Engagement 

& Rewards

Shopping

Food & Mart

Mobility

In discussion

JV / Partner

In discussion

JV / Partner

Digital assets

Kenanga Common Client Portal - Non Face-To-Face Face-To-Face Clients

Kenanga Agency Portal - Non Face-To-Face

Retail / Self-Directed Agency / Non Self-Directed

KENANGA WEALTHTECH PLATFORM 

Kenanga’s Retail and Agency businesses will each be using different portals but connected to the same wealthtech platform which houses 

all our digital services 
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SuperApp

Kenanga’s SuperApp

will be a one-stop 

centre of our wide 

spectrum of digital 

financial & wealth 

offerings, complemented 

by lifestyle services 
A Licensed Wealthtech 
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Kenanga’s Wealth-as-a-Service 

will allow ecosystem partners to 

have one or more our digital 

offerings to be offered on their 

platform via API, white-labelling 

and other forms

Wealth-as-a-Service

Partners shown and choices of services are illustrative only 

Other services



ESG
Environmental, Social and Governance



attended courses related to 

climate risks, ESG and sustainability, amounting to a 

total of

• Held our 

campaign which 

was attended by over 500 

representatives

• Developed a 

242,386 people

51%

49%

Supported Café Includes, 

a café run by PWD via 

our award-winning 

campaign, #HumanKind

Established partnership 

with UNGC in 

November 2021

• 16.03% reduction of total GHG emissions (tco2e) covering 

Scope 1 and Scope 2 since 2019

• 569,826 kWh of electricity consumption reduced since 2019, 

and 50% of the bulbs in Kenanga Tower rely on LED bulbs. 

• 31.59% reduction of water consumption since 2019 after 

adopting smart control technology and enhanced cooling 

tower performance

FTSE Bursa 

Malaysia 

Emas Index

FTSE4Good 

Bursa 

Malaysia

FemaleMale

Board of Directors

Group Sustainability 

Management Committee

• Group Managing Director (Chairman)

• Group Chief Financial & Operations 

Officer

• Group Chief Risk Officer

• Group Chief Regulatory & Compliance 

Officer

• Chief Executive Officer, Kenanga

Investors Berhad

• Chief Credit Officer

• Head of Group Marketing, 

Communications & Sustainability 

Group Governance, 

Nomination & Compensation 

Committee

Next Step

Programmes

Total reach 

Kenanga Investors 

Berhad, a member of 

Malaysian Code of 

Institutional Investors

SRI linked funds over the 

next 10 years

Private equity investment 

in green-tech i.e. reNikola, 

which owns three solar 

plants in Malaysia



Q&A



Appendices
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Key Highlights 4Q2021

RM226.1 m (+11.6%) 

Revenue
+RM23.4 mil
vs. 3Q21

RM41.6 m (+58.4%)

Profit before Tax 
+RM15.3 mil
vs. 3Q21

RM32.3 m (+49.8%)

Profit after Tax
+RM10.7 mil
vs. 3Q21

4.4 sen (+50.7%)

EPS
+1.5 sen
vs. 3Q21

12.4% (+47.8%)

Annualised ROE1

+4.0 p.p
vs. 3Q21

RM1,050.3 m
Shareholders’ Equity

as of 31 Dec 2021

 Record AuA from Investment Management,

increased to RM18.8 bil from RM13.9 bil while

Bursa ADV decline from RM6.0 bil in 3Q21 to

RM5.3 bil in 4Q21

 Revenue increased due to revaluation gain from

PE Investment and higher revenue in Investment

Management

1 Annualised return on average shareholders’ equities (ROE) is calculated by dividing annualised net earnings attributable to shareholders by average shareholders’ equities of end of period.



RM90.6 mil
40%

RM46.0 mil
20%

RM60.0 mil
27%

RM17.5 mil
42%

RM7.5 mil
18%

RM14.3 mil
34%
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4Q21 Segmental Breakdown

RM226.1 mil
Revenue

4Q21

RM41.6 mil
PBT
4Q21

Stock Broking Investment Banking Investment Management Others


