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This presentation contains statements, including “forward-looking statements”. These “forward-looking
statements” were made on the date of issuance and are based on reasonable expectations, estimates,
forecasts and projections at that time. These “forward-looking statements” may include, without limitation
to words such as “expect”, “estimate”, “believe”, “anticipate”, “forecast”, “predict”, “project”, “potential” and
similar terms or the negative of such words. Such statements are, by their nature, subject to risks and
uncertainties which involve variables and factors beyond the Company’s control, hence causing actual
results to differ materially from those expressed in the “forward-looking statements” for any
reason whatsoever.

These statements reflect the Company’s current views with respect to future events and are not a
guarantee of future performance or developments. You are strongly cautioned that reliance on any
forward-looking statements involves known and unknown risks and uncertainties. Any of the information,
charts and assumptions contained in these presentation slides may not be reproduced without the prior
and express written permission of GHL SYSTEMS BERHAD. All “forward-looking statements” contained
herein are qualified by reference to the cautionary statements set forth in this section.

DISCLAIMER
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4Q23 quarterly results highlights

FY2023 Highlights

TPV

19%YoY

Revenue

13%YoY

Gross Profit

2%YoY

*At 30 September 2023, measured in MYR.

Acceptance
touchpoints

480,100
14%YTD

Revenue

RM460.4m
12%YTD

Gross
profit

RM152.2m
7%YTD

TPV

RM28.9b
10%YTD

PATMI

RM28.9m
2%YTD

EBITDA

17%YoY

PATMI

8%YoY
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The Group’s Business Pillars
End-to-end

paymentTech
Solutions

Transaction
Payment

Acquisitions

Shared
Services

Solution
Services

• Card Payments
• Mobile e-wallets 

payments
• Prepaid top ups & 

bill collection
• Online payments 

acceptance
• BNPL
• SME e-Lending

• Smart all-in-one 
payment 
acceptance 
devices; sale, 
rental, 
maintenance

• MPOS

Proprietary payment 
solutions (hardware 
and software) for:

• Secure Payment 
Network Access 
Controllers (NAC)

• Loyalty platforms 
• Loan repayments
• Other client 

specific solution

FY 12/23

68%

29%

3%

TPA Shared
services

Solutions
services
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113.2 

39.7 

19.6 
9.9 11.7 

128.2 

40.4 

16.4 
9.1 12.1 

Revenue Gross Profit EBITDA PATMI * CORE
PATMI

4Q22 4Q23

1.9%

13.3%

3.4%-16.5% -7.7%

4Q23 Headline Performance

55

• 4Q23 Revenues grew 13.3% yoy to RM128.2 million (4Q22 – RM113.2 million) with TPA driving growth at
15.0% YoY with YoY revenue improvements in both Solutions services and Shared services business pillars.

• GP margins were lower but stable at 31.5% (4Q22 – 35.0%) due to i) operational and merchant mix
changes. EBITDA, PBT and PATMI margins were lower as a result from higher OPEX resulting from the
group’s continued investment in growing its merchant footprint, and its technology migration onto the cloud
as well as expenses relating to its group’s lending portfolio.

73.2

37.0

3.0

84.1

40.7

3.4

TPA Shared Services Solutions
Services

4Q22 4Q23

15.0%

10.0%

12.7%
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410.4 

142.7 

66.3 
28.3 35.8 

460.4 

152.2 

64.5 
28.8 38.5 

Revenue Gross Profit EBITDA PATMI * CORE
PATMI

YTD 4Q22 YTD 4Q23

6.6%

12.2%

7.4%-2.7% 1.8%

FY23 Headline Performance

• FY23 revenues grew 12.2% yoy to RM460.4 million with TPA driving growth across the 3 key markets of
Malaysia, Philippines and Thailand. All 3 business pillars also registered YoY growth..

• In 2023, profitability margins were impacted due to business pillar mix, changes in merchant and payment
type mix. Margins were also impacted by higher OPEX incurred in relation to the group’s ongoing investment
into growing its merchant footprint, spending on IT infrastructure as well as a RM4.8m provision for Expected
Crredit Loss (ECL) on the group’s lending business.

268.9

130.5

11.0

313.0

133.4

13.9

TPA Shared Services Solutions
Services

YTD 4Q22 YTD 4Q23

16.4%

2.2%

26.9%
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73.1 73.3 77.7 77.9 84.1

37.0
27.5

28.4
36.8

40.7
3.0

3.1
4.0

3.4

3.4

4Q22 1Q23 2Q23 3Q23 *4Q23

TPA Shared solutions Solutions services YoY

13.4%

14.8%

10.0%

15.0%

QoQ

8.5%

-1.2%

10.7%

7.9%
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4Q23 Business Pillars Revenue Trend

128.2

113.1
118.2

TPV
4Q23

RM8.1b
4Q22 : RM6.8b

19% YoY

TPA
Acceptance Points

199,400
4Q22 : 176,800

13% YoY
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4Q23 Core Earnings 
Illustration only

-7.5% yoy

+3.4% yoy
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FY23 Core Earnings 
Illustration only

+1.8% yoy

+7.4% yoy
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4Q23 Financial Standing @ 31.12.2023

4Q23 balance sheet remains net cash 
with growing working capital needs due 
to higher TPV being processed

Net cash (incl cash funds) – RM132m
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4Q23 TPV Performance

11

TPV
2023

RM28.9b
2022 : RM26.2b

10% YoY

* TPV (Transaction Payment Value)

TPV
4Q23

RM8.1b
4Q22 : RM6.8b

19% YoY

11

• 4Q23 TPV grew +18% yoy and +11% qoq as 
consumption and the cashless trend remain robust .

• Both payments and epay 4Q23 TPV grew yoy & qoq

• 4Q23 online TPV was up +17% yoy and in-store TPV
grew +19% yoy due to continued adoption of
cashless payments. Online TPV was up +17% yoy,
but excluding one merchant category, other online
TPV was up +23% yoy.

TPV trend and segments (RM b)
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4Q23 TPV Performance

TPV is the measure of the transaction value captured 
across GHL’s extensive merchant payment 

touchpoints across ASEAN, both physical and online.

12

* TPV – Transaction Payment Value

32%

68%

Group TPV
Online Offline

64%
36%

Scheme cards
Debit Credit

78%

22%

E-wallets
Domestic Cross Border

37%

32%

31%

E-pay
Telco Bill collection Others

12
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4Q23 Regional Footprint

Malaysia
> 316,900

Thailand
> 95,900 Philippines

> 67,300

Indonesia

GHL - ASEAN Presence
950 staff

> 480,100 acceptance points

@ Sept 2023

1313

+14.5% YoY
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43.5
61.3

95.3

138.1

2015 2016 2017 2018 2019 2020 2021 2022 *4Q23

Reload & Bill Payments

Electronic Payments

4Q23 TPA  Acceptance Points

TPA
Acceptance Points

199,400
4Q22 : 176,800

13% YoY

TOTAL
Acceptance Points

480,100
4Q22 : 419,400

14% YoY

14

13.5%

7.7%
22.4%

11.8%

12.8%

Malaysia Philippines Thailand e-pay TOTAL

4Q22 4Q23

• 4Q23 TPA payment touchpoint growth was up 13% YoY with 
growth in all three main geographical markets. The reopening 
of the tourism markets has also seen the group’s foreign e-
wallets touchpoints grow 

• Investment in growing payment touchpoint remained measured 
but will continue to rise given opportunities in the resilient retail 
space and the commencement of Direct Acquiring in Philippines 
and Thailand.

14
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4Q23 TPA momentum

• Revenue growth direction is inline with the TPV momentum. Gross profit trend however is dependent on the 
geographical, merchant type and payment type mix. The switch into cashless is expected to continue.

• 4Q23 GP was down yoy but up qoq due to payment type and merchant mix as well as the inclusion of 
technology infrastructure enhancement as well as DA costs which was previously in OPEX. 
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2019
(36.4%)

2020  
(35.3%)

4Q23 TPA performance

TPA performance and profitability is driven by
• TPV (Transaction payment value - volume)
• MDR (Merchant Discount Rate – rate paid by merchants)
• Merchant payment touchpoints

MDR rate and GP % spread is dependent on several factors such as
• Geography (different markets are priced differently)
• Payment mix (online vs offline; credit vs debit vs e-wallets)
• Merchant tier (large merchants vs small vs micro enterprises
• Revenue sharing with partners 

16

Stable spread margins

2021
(33.8%)

2022
(31.4%)

2023
(27.1%)
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TPA e-wallet Performance

17

E-wallet TPV
2023

RM4.31b
2022 : RM 2.92b

+48% YoY

17
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Industry leading standards
• 99.999% uptime with real time admin & dashboard
• 3DS 2.0
• Visa Instalment Service (VIS)
• Single API integration to multiple payment channels, email 

Payment Link, simple API & easy plugin integration,  SDK 
support for mobile apps

• BNPL payment channels

eGHL

18

TPV
2023

RM9.1b
2022 : RM8.0b

14% YoY

TPA
Acceptance Points

3,051
4Q22 : 3,040

0% YoY

18

Fast growing online transactions

Serving Online businesses 
such as stockbroking, 

ecommerce platforms, fast-
food delivery, education, 

hospitality, leisure, cinemas, 
airlines, state and municipality 
websites and many more….. 

32%

68%

Group TPV
Online Offline

4Q23

Industry X
+5% yoy

Others
+23% yoy
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e-pay

19

TPV
2023

RM5.93b
2022 : RM5.52b

7% YoY

TPA
Acceptance Points

61,300
4Q22 : 54,900

12% YoY

19

Largest touchpoint for reload 
and bill payments in Malaysia

Convenience stores, 
supermarkets, pharmacies, 
petrol stations, retail shops, 
ATMs, internet banking, e-
wallet apps, stand-alone 

kiosks and others

E-wallet
Reload

Mobile
Reload

Loan 
Repayment

Online
Games

Bill
Payments

37%

33%

30%

Telco Bill collection Others
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Resilience and Recurring

20

GHL group performance

2019 (87.3%)    2020 (87.1%)     2021 (85.5%)    2022 (82.8%)   2023 (82.3%)
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1Q
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2Q
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3Q
23

*4
Q
23

Strong Recurring Group Revenue (RM m)

Annuity Non Annuity

Recuring transactional driven earnings Stable robust GP margins

20

Revenue growth and margin stabilising
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TPV and Revenue trend
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GHL ASEAN Coverage …….

22
(1) Malaysia only  (2) Thailand only

(1) (2)

22

(1) + (2)
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Thank You
|  Sean Hesh (Group CEO)

|  Dennis Saw (Group IR) 

investor@ghl.com

GHL Systems Berhad
C-G-15, Block C,
Jalan Dataran SD1, Dataran SD, 
PJU 9, Bandar Sri Damansara
52200 Kuala Lumpur, Malaysia
www.ghl.com
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4Q23 financials
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FY12/23 financials


