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This presentation contains statements, including “forward-looking statements”. These “forward-looking
statements” were made on the date of issuance and are based on reasonable expectations, estimates,
forecasts and projections at that time. These “forward-looking statements” may include, without limitation
to words such as “expect”, “estimate”, “believe”, “anticipate”, “forecast”, “predict”, “project”, “potential” and
similar terms or the negative of such words. Such statements are, by their nature, subject to risks and
uncertainties which involve variables and factors beyond the Company’s control, hence causing actual
results to differ materially from those expressed in the “forward-looking statements” for any
reason whatsoever.

These statements reflect the Company’s current views with respect to future events and are not a
guarantee of future performance or developments. You are strongly cautioned that reliance on any
forward-looking statements involves known and unknown risks and uncertainties. Any of the information,
charts and assumptions contained in these presentation slides may not be reproduced without the prior
and express written permission of GHL SYSTEMS BERHAD. All “forward-looking statements” contained
herein are qualified by reference to the cautionary statements set forth in this section.

DISCLAIMER
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COVID-19 situation @ 26th May 2022

High vaccination rates has enabled 
the relaxation of lockdown measures

1Q22
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1Q22 Headline Performance
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44

• 1Q22 Revenues grew 6.8% YoY to RM92.6 (1Q21 – RM86.6 million) with growth driven by TPA
but declines in revenues in the Shared and Solution service business pillars.

• GP margins were lower at 35.0% (1Q21 – 40.6%) due to i) operational and merchant mix changes
as well as ii) decline in Shared Services rental/maintenance revenue from a year ago.

• 1Q22 group bottom line declined -12.3% due to lower GP margins at the Shared Services division 
whereas TPA profitability improved in line with the growth in revenue. 
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YoY
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TPA Shared solutions Solutions services

1Q22 Business Pillars Revenue Trend

92.686.6 95.3 TPV
1Q22

RM6.2b
1Q21 : RM6.1b

1.4% YoY

TPA
Acceptance Points

177,200
1Q21 : 154,300

15% YoY
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1Q22 Core Earnings 
Illustration only
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1Q22 Financial Standing @ 31.3.2022

1Q22 balance sheet remains net cash 
with working capital needs despite 
current operating conditions

Net cash (incl cash funds) – RM194.5m
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1Q22 TPV Performance
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TPV
2021

RM 23.2b
2020 : RM19.6b

19% YoY

* TPV (Transaction Payment Value)

TPV
1Q22

RM6.2b
1Q21 : RM6.1b

1.4% YoY
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• 1Q21 TPV was flat at -2.4% QoQ & 1.4% YoY 
due a traditiona stronger year end spending.

• 1Q22 online TPV was down -27.6% YoY but 
physical TPV was up 24.8% as physical shops 
reopen and consumers spent less online

• 1Q22 saw the peak of COVID-19 omicron cases 
in most ASEAN countries.
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1Q22 TPV Performance

TPV is the measure of the transaction value captured 
across GHL’s extensive merchant payment 

touchpoints across ASEAN, both physical and online.

9

* TPV – Transaction Payment Value

32%

68%

Group TPV
Online Offline

76%

24%

Scheme cards
Debit Credit

98%

2%

E-wallets
Domestic Cross Border

38%

42%

20%

E-pay
Telco Bill collection Others

9



May 2022 – Internal use only

1Q22 Regional Footprint

Malaysia
> 271,700

Thailand
> 72,300 Philippines

> 69,400

Indonesia

GHL - ASEAN Presence
950 staff

> 413,400 acceptance points

@ Mar 2022

1010

+6.6% YoY
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1Q22 TPA  Acceptance Points

TPA
Acceptance Points

177,200
1Q21 : 154,300

15% YoY

TOTAL
Acceptance Points

413,400
1Q21 : 387,700

7% YoY

11

Malaysia Philippines Thailand e-pay TOTAL

1Q21

1Q22
21.1%

12.3% -4.1%

15.8%

14.8%

22.8 31.7 36.4 38.0 43.5 42.3 49.0 50.8
19.0

25.2
32.9

58.7

95.3 103.9

121.9 126.4

2015 2016 2017 2018 2019 2020 2021 *1Q22

Reload & Bill Payments

Electronic Payments

• Total TPA payment touchpoint growth continues despite 
COVID-19 challenges in 2020/2021.

• Investment in growing payment touchpoint was cautious and 
measured given COVID-19 uncertainties but could pick up in 
2022 given border and retail outlet re-openings.
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Resilience and Recurring

12

GHL group performance

2019 (87.3%)           2020 (87.1%)            2021 (85.5%)
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Strong Recurring Group Revenue (RM m)

Annuity Non Annuity

Recuring transactional driven earnings Stable robust GP margins

12

GP margins stable
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1Q22 TPA Revenue performance

• 1Q22 TPV grew 1.4% YoY but declined -2.4% QoQ due to 
4Q21 being seasonally stronger during year end.

• 1Q22 TPA revenue was up 12.3% YoY as more offline TPV 
was captured at physical stores which reopened as lockdown 
measures eased and online transaction were lowe YoY.

• GP margins declined both YoY and QoQ reflecting a change 
in the mix of merchants and payments type. 
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1Q22 TPA Performance by segment

14
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2018
(37.0%)

2019
(37.0%)

2020  
(35.9%)

1Q22 TPA performance

TPA performance and profitability is driven by
• TPV (Transaction payment value - volume)
• MDR (Merchant Discount Rate – rate paid by merchants)
• Merchant payment touchpoints

MDR rate and GP % spread is dependent on several factors such as
• Geography (different markets are priced differently)
• Payment mix (online vs offline; credit vs debit vs e-wallets)
• Merchant tier (large merchants vs small vs micro enterprises
• Revenue sharing with partners 

15

Stable spread margins

2021
(34.5%)
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COVID-19 Impact on the Group 

TPA – Offline Payment and e-pay
• Consumption dropped during lockdown & economic

slowdown but have improved after movement
restrictions were eased.

– Online Payment
• TPV has been growing since before COVID-19 but

momentum grew as more transactions shift online
during lockdown however offline transactions
resumed when shops reopened.

Shared Services and Solution Services
• Rental and Maintenance – Recurring and defensive
but saw pricing pressures during pandemic
• Banks EDCs retrievals in 2020/21 due to COVID-19

impact on merchants and businesses
• New bank EDC capex were deferred and impacted

during lockdown periods but resumed when
movement controls were relaxed

1616

2Q20
3Q21
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GHL ASEAN Coverage …….

17
(1) Malaysia and Philippines only  (2) Thailand only

(1) (2)
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Key drivers for digital payments adoption
Source : PayNet Digital Payments 
Insights Study 2022
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Malaysia – the pandemic accelerated cashless journey

Different e-payment types for 
different uses,

But all higher now than pre 
COVID

Malaysian e-payment 
landscape TRENDS

Still predominantly CASH

Runway remains longSource : PayNet Digital Payments 
Insights Study 2022
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Thank You

|  Sean Hesh (Group CEO) sean.hesh@ghl.com

|  Dennis Saw (Group IR) dennis.saw@ghl.com

GHL Systems Berhad
C-G-15, Block C,
Jalan Dataran SD1, Dataran SD, 
PJU 9, Bandar Sri Damansara
52200 Kuala Lumpur, Malaysia
www.ghl.com


