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Disclaimer

• This presentation does not constitute an offer or invitation to sell, or any solicitation of any offer to subscribe for or purchase any securities and nothing 

contained herein shall form the basis of any contract or commitment whatsoever. No reliance may be placed for any purposes whatsoever on the 

information contained in the presentation or on its completeness, accuracy or fairness. None of the Company nor any of its shareholders, directors, 

officers or employees nor any other person accepts any liability whatsoever for any loss howsoever arising from any use of this presentation or its 

contents or otherwise arising in connection therewith.

• “RM” shall mean Ringgit Malaysia being the lawful currency of Malaysia. Any discrepancies between individual amounts and totals are due to rounding
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Snapshot of CTOS Digital
Leading regional credit bureau in ASEAN

Leading regional 
credit bureau in 

ASEAN
with presence in 

Malaysia and Thailand

Leading Credit 
Reporting Agency in 

Malaysia

Offers key digital 
solutions across all 
stages of consumer 

lifecycle

Strategic partnerships 
and investments to 

offer and develop 
innovative digital 

solutions

Serving large corporate 
customer base(1)

• c. 430 Key Accounts

• c. 17,000 Commercial

Direct-to-Consumers -

c.1.3(1) mm registered 
users of CTOS ID

Strong profitability 
> 80% GP margin

> 25% PATAMI margin

> 39% ROE 
for FY2018-2020

Target dividend pay-out 

ratio of 60% of PATAMI

Notes: 
(1) As at 31 March 2021, being the LPD for the prospectus
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Building an ecosystem of products and services to cater throughout the 
customer’s lifecycle stages

CTOS
e-KYC

• ID Validation & OCR

• Facial Recognition

• ID Verification & KBA

CTOS Credit
Review

• CTOS & CCRIS Report

• Consumer & SME Score

• Income Estimator

• CTOSnet, CreditManager

CTOS Fraud & 
Compliance

• IDGuard Fraud Bureau

• Global KYC Screening

• ConneX

CTOS Portfolio 
Management

• Monitoring Alerts

• Portfolio Scrubbing

• Portfolio & Market 
Analyses

CTOS
Recovery

• e-Trade Reference

• Positive Data Bureau

• Extended Litigation 
Database

CTOS Customer and Credit Management Suite

CTOS Application and Decisioning

Evaluation / On boardingAcquisition Monitoring / Recovery

Decision Engine

Platform

Loan Origination

System

Loan Management

System

Collections

System
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Assess credit-worthiness and evaluate new 

business relationships with CTOS Credit Manager
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Providing greater access to Consumers to take 

charge of their credit and financial health
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Q2 2021 Results Key Takeaways

Resilient operations despite impact from CMCO / MCO restrictions throughout Q2 
2021

Strong growth momentum from Key Accounts of 26%* driven by rollout of new 
digital products

Direct to Consumer segment delivering ~144%* YoY revenue growth 

Discontinued of loss making CIBI business in Q2 2021

Q2 2021 Norm. PATMI of RM15.0m (65% YoY growth)

1H 2021 Norm. PATMI of RM31.4m (70% YoY growth)

*Like for like growth including CCRIS revenue
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CTOS eKYC Updates
24 Rolled out

>30 in the pipeline

Leadership position of being the 

preferred partner with banks
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Continued strong traction from CTOS eKYC
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In June, a campaign to offer free CTOS credit reports to individuals interested 
to learn more about their financial health especially during the pandemic
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CTOS Digital Q2 results
Strong Segment Revenue Growth for All Customer Types ; Posted 71% EBITDA Growth 
admist MCO and CCRIS Fee Waiver 

Normalisation items Q2 2020 Q2 2021
Losses from CIBI 0.0 0.2 
Acquisition related cost 0.1 (0.0)
Share based payment expense 0.6 0.0 
Interest expense on bank 
borrowings

0.8 1.6 

Unrealised loss on forex 0.0 (0.2)
Tax expense 0.0 1.5 

Total normalisation 1.6 3.2 

Excluding RM2.6 mil CCRIS fee waiver for like for like growth

Group YoY +27%

• KA YoY +26%

• Comm YoY +14%

• D2C YoY +144% 

Figures are in RM million Q2 2020 Q2 2021 YoY
Revenue 30.7 37.8 23%

Key accounts 10.8 12.8 19%
Commercial 18.7 21.1 13%
Direct to Consumer 1.2 2.6 128%
Commercial – International 0.0 1.4 

Gross profit 26.4 33.0 25%
Margin 86% 87%

EBITDA 10.6 18.1 71%
Margin 35% 48%

PAT 7.5 11.7 56%
Margin 24% 31%

PATAMI 7.5 11.8 58%
Margin 24% 31%

Normalised PAT 9.1 15.0 65%
Margin 30% 40%

Normalised PATAMI 9.1 15.0 65%
Margin 30% 40%

Discontinued operations (CIBI) RM0.35m loss after tax

Share of Profit RM1.7 mil vs RM0.3 mil in 2020
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CTOS Digital 1H results
Robust YoY Norm. Revenue Growth +24% and Norm. PATAMI +70% 
admist MCO and CCRIS Fee Waiver

Figures are in RM million 1H 2020 1H 2021 YoY
Revenue 64.7 75.8 17%

Key accounts 23.5 25.3 8%
Commercial 38.5 42.0 9%
Direct to Consumer 2.7 5.2 90%
Commercial – International 0.0 3.4 

Gross profit 54.9 66.5 21%
Margin 85% 88%

EBITDA 21.6 34.3 59%
Margin 33% 45%

PAT 15.6 19.0 21%
Margin 24% 25%

PATAMI 15.6 19.5 25%
Margin 24% 26%

Normalised PAT 18.5 31.4 70%
Margin 29% 41%

Normalised PATAMI 18.5 31.4 70%
Margin 29% 41%

Normalisation items 1H 2020 1H 2021
Losses from CIBI 0.0 0.6 
Acquisition related cost 0.1 0.1 
Share based payment expense 1.2 0.0 
Interest expense on bank 
borrowings

1.5 5.2 

Unrealised loss on forex 0.0 2.9 
Tax expense 0.0 3.1 

Total normalisation 2.8 11.8 

Discontinued operations (CIBI) RM1.1m loss after tax

Share of Profit RM3.4 mil vs RM0.5 mil in 2020

Excluding RM6.2 mil CCRIS fee waiver for like for like growth

Group YoY +24%

• KA YoY +24%

• Comm YoY +10%

• D2C YoY +104% 
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Sales Activities '00 Total Activation M'Sia Confirmed Covid cases '00

MCO 2.0
13 Jan ~ 4 Mar

CMCO 2.0
5 Mar ~ 6 May

EMCO
1 Jun ~ 
28 Jun

MCO
18 Mar ~ 3 May

CMCO
4 May ~ 9 Jun

CMCO
14 Oct 20 ~ 12 Jan 21

RMCO
10 Jun ~ 13 Oct

• Mar 2021 recorded a 106% increase in activation after MCO 2.0 
was lifted

• Sales activities continued but with a 19% drop in 2021 due to 
various forms of MCOs 

A ‘V’ shape recovery with a 236% 
increase in monthly activation after 
the lockdown was lifted

MCO 3.0
7 May ~ 
31 May

COVID Impact – Commercial Segment
Pent-up Activations are Expected Post Lockdown 
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COVID Impact - Key Account Transactions Volume
Impact to Volumes Mitigated by Demand for Portfolio Reviews, Growth Expected Post Lockdown

• Monthly volume decreased by 65% upon enforcement of MCO and 
had a “V” shape recovery after MCO uplifted

• Volume spikes were attributed to new demand for Comprehensive 
Portfolio Review that provides deeper insight for optimal customer 
management. This further mitigated the decreased in volumes cause 
by MCO

• FY2021 shows similar trend of FY2020 during MCO and rebounded at 118% in Mar’21

• Despite MCO reinforcement, volume increased for Jun’21 largely due to continued  
demand for Comprehensive Portfolio Review

• Overall Key Account’s  revenue has shown an increase with addition from Digital 
Solutions adoption

1

1 2

MCO
18 Mar ~ 3 May

CMCO
4 May ~ 9 

Jun

RMCO
10 Jun ~ 13 Oct

CMCO
14 Oct 20 ~ 12 Jan 21

MCO 2.0
13 Jan ~ 4 Mar

CMCO 2.0
5 Mar ~ 6 May

EMCO
1 ~ 28 

Jun

MCO 3.0
7 ~ 31 
May

2
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1H21 Financial Update
YoY Growth Exceeded the 2 Year CAGR Underpinned by Strong Revenue Growth
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Key accounts

Direct-to-Consumer

Commercial

International B2B

Commercial - International

Revenue
(RM m)

35

49
52
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2018 20202019 1H 20 1H 21

+22%

+59%
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42
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31

2018 2019 1H 212020 1H 20

+22%

+70%

EBITDA
(RM m)

Norm. PATMI
(RM m)

Norm.
PATMI
margin

28% 33% 32% 29% 41%
EBITDA
margin 32% 38% 37% 33% 45%

Significantly Stronger EBITDA Margin 45% and Norm. PATMI Margin 41%
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Balance Sheet and Cashflow Highlights
Strong ROE and FCF. Declared 60% dividend Payout Ratio in 1H 2021 in line with Policy

27

46
43

18

29

2018 1H 211H 202019 2020

+57%

Gearing 0.2x 0.3x 1.1x 1.7x

Shareholder Equity & ROE
(RM m)

Cash and Borrowings
(RM m)

Free Cash Flow & Payout Ratio
(RM m)

60

79

111

93

1H 212018 2019 2020

ROE

10 5

25
17

12

28

132

158

2018 2019 Q2 212020

Cash Borrowings

Notes:
1. Based on LTM reported profits
2. Included dividends received from Associates

47% 56% 41% 46%(1)

To be fully 
repaid with 

IPO proceeds

Declared 60% dividend 
payout ratio for 1H 2021 

profits (in line with policy)
NA per 
share 
(RM)

0.03 0.04 0.06 0.05

(2)
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Summary and outlook

• Good first-half momentum
• Strong key accounts performance
• Strong direct to consumer growth

• Expect a “V” shape recovery and 
stronger performance once lockdown 
is lifted

• Strong outlook for remainder of FY21
• Rollout of digital solutions
• Continued PATMI growth


