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Mission and Vision

New vision and mission to ensure 2020 target achievement

__ Mission

The leading To enrich lives by
digital-first iInNforming,

content and enfertaining, and
commerce engaging

company across all medio
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Fact sheet as at 31 March 2017 COMPANY:

Issued and Paid- Shareholders Total Cash and Groun Bomrowinds PDS Rafings
up Share Capital Equity Assets Bank Balances P 9 (RAM)

RM1,109.2m RM1,444.9m RM2,075.5m RM373.9m RM303.3 AA1/P1 (CP/MTN)
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Recap 2016 M

g
NEWS
\
100 T
74 il e
Start-up losses
50 of new initiatives

(RM35 mil)

D®a

Closure of 2 printing

plants
(RM98 mil)
(50)
(59)
Profit after Tax and . .
.. Profit after Tax and Minority Interests
(1 00) Minority Interests excluding Start-up losses of new
(“PATAMI")

initiatives and closure of 2 printing
plants

mFY2016 FY2015




Q1 2017 Financial Highlights e (0

-
(RM) (RM) ﬁ
Net Revenue 272.2 mil 304.1 mil (10%) 3

@

Direct Cost 113.0 mil 96.9 mil (] 7%)

S)
CDG

Overheads 173.1 mil

162.3 mil (7%)
49.9 mi (>100%)
21.3 mil (>100%)

EBITDA/(LBITDA) (8.1 mil)

PBT/ (LBT) (39.4 mil)

PATAMI/(LATAMI) (38.5 mil) 17.2 mil (>100%)




5-year performance summary

Group Net Revenue - RM 272m
(Q1 2016: RM304m)

200 250 300

Q12017 J 272

Q12016 J 304

Q1 2015

350

J 329

Q12014

J 354

Q12013

Group EBITDA/ (LBITDA) - (RM8m)
(Q1 2016: RM50m)

(20) - 20

(8)

Q12017

40

Q12016

J 50

60

Q12015

J 58

366

Q12014

J 5

Q12013

J s

400

80

Group PATAMI/ (LATAMI) - (RM 38m)
(Q1 2016: RM17m)

(40)  (30) (20) (10) - 10 20 30
a2y
(38)
Q12016 J 17
Q12015 19
Q12014 J 27
Q12013 J 27

(Accumulated Losses)/ Retained Earnings -
(RM103m) (Q1 2016: RM111m)

(150)  (100)  (50) . 50 100 150
Q1 2017 I |
(103)
Q12016 i
Q12015 Js2
Q1 2014 V127
Q12013 J 3¢

i/ (8 K




5-year performance summary ...

W
. ' orye 1
Group Net Revenue by Category Home Shopping Revenue Trend (RM'million) |
- 5 10 15 20 25 30 j ;
200 400
o
Q12017 207 7l 28 Q12017 l28 —
\
Q12016 261 38 l > * N
24 ®
Q12015 275 50 P4 Q42016 il e
22 2
Q12014 292 56 B s Q32016 I =/
Q12013 293 8 Bs i
Q22016 I19 (De(D
Advertising Circulation mContent Retail E)
———

= Growth in content and new consumer revenue by 100% and >100% YoY respectively

= Retail revenue contributes to about 10% to the Group’s net revenue - Revenue from Home-Shopping of
approximately RM27.7m for Q1 2017

= Net adrevenue contracted by 21% YoY, affected by the soft Adex and subdued market sentiment.

= Circulation revenue was lower by 29% YoY in tandem with declining global circulation trend.




Group financial performance

Q1 2017

(RM’000)

Q1 2016
(RM'000)

Gross revenue 317,787 359,553
Net revenue 272,200 304,063
Royalties (609) (703)
Net revenue after royalties 271,591 303,360
Direct costs (112,974) (96,880)
Contribution 158,617 206,480
Otherincome 6,387 5,738
Overheads (173,055) (162,286)
EBITDA/(LBITDA) (8,051) 49,932
Finance costs (3,320) (3.378)
Depreciation & amortisation (26,104) (25,836)
Profit/(Loss) before associate (37,475) 20,718
Share of associate’s results (1,885) 574
PBT/(LBT) (39,360) 21,292
Taxation (2,001) (4,052)
PAT/ (LAT) (41,361) 17,240
Minority interest 2,896 6
PATAMI/ (LATAMI) (38,465) 17,246
EBITDA margin -3% 16%
PAT margin -14% 6%

(12)
(10)
13
(10)
(17)
(23)
11
(7)
(>100)

(1)
(>100)
(>100)
(>100)

51
(>100)

>100
(>100)

» Revenue declined by 10%

compared to Q1 2016 mainly
attributed to lower advertising
and newspaper sales as
traditional media faced ongoing
challenges of subdued Adex and
the shift to digital media.

While the group has ventured into
new digital and consumer-based
business inifiatives to compliment
the Group’'s traditional media
segments, these initiatives remain
in gestation period.

The Group recorded an LAT of
RM41.4 milion against PAT of
RM17.2 millionin Q1 2016.
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FiInancial performance by media platform e

g
J
, . . . Content Home Consol —_——
RM’000 Print Digital Creation  Shopping Corporate Adjustment Total —
Q12017 132,621 14,635 41,335 96,004 9,919 26,374 27,732 55,412  (86,245) 317,787  ~_
Gross Revenue Q1 2016 170,161 17,522 39,212 128,713 8,596 26,482 - 65,493  (96,626) 359,653 |
Growth % (22) (16) 5 (25) 15 (0) n/a (15) 11 (12) (M.
Nef revenue Q1 2017 107,648 12,250 37,750 82,879 9,919 26,374 27,732 55,412 (88,373) 271,591 oo
(after royalfies) Q12016 139,242 14,638 36,600 110,173 8,596 26,482 - 65,493  (97.864) 303,360 = /
Growth % (23) (16) 3 (25) 15 (0) n/a (15) 10 (10) o
Q12017 (10,227) 2,522 11,179 (5,792) 1,551 1,926 (3,827) 30,184  (35,567) (8,051)
Ef;’%: / Ql 2016 16,628 5,369 11,959 10,663 1,495 3,947 - 42,862 (42,991) 49932 (8
( ) Growth % (>100) (53) (7) (>100) 4 (51) n/a (30) 17 (>100) =
& Interest Q12016 10,693 674 2,357 11,968 989 22 - 3,319 (808) 29,214 -
expenses Growth % (20) 30 (4) 22 (38) 27 n/a 2 (31) (1)
PBT/ (LBT) Q1 2017 (23,029) 2,051 8,739 (15,080) 190 1,910 (4,164) 26,921 (35,013) (37,475)
before Q12016 5,935 4,695 9,602 (1,3095) 506 3,925 - 39,543  (42,183) 20,718
associate Growth % (>100) (56) (9) (>100) (62) (51) n/a (32) 17 (>100)
Q12017 (23.029) 2,051 7,089 (16,965) 190 1,359 (4,164) 26,921 (34,813) (41,361)
PAT / (LAT) Q1 2016 5,935 3,669 7,297 (931) 506 3.201 - 39,543  (41,980) 17,240

Growth % (>100) (44) (3) (>100) (62) (58) n/a (32) 17 (>100)




Dividend Announcement

= At the AGM of the Company held on 27 April 2017, the shareholders approved the payment of a single tier
dividend of 4.0 sen per ordinary share for the financial year ended 31 December 2016 to be paid on 30 June 2017
to Depositors whose name appear in the Record of Depositors at the close of business on 2 June 2017.

» No dividends have been declared by the Board of Directors for the quarter ended 31 March 2017 (2016: Nil).
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Media Prima’s Position and Challenges

MPB's position under pressure, 6 global challenges faced with 5 directions to overcome challenges

é global challenges to distort market by 2020 with 5 directions
market reshaping driven by Digital & e-commerce to overcome challenges
1 Declinein Print I\_\ Move tfo digital
TN
2 Growing video, but consumption mode
changing Focus on B2C segments 5
<\>

»
»

o
3 Shiftin adex to digital, dominated by Google, '_*_.

1 1 . .
Apple, Facebook, Amazon (“GAFA") ol Create localized and relevant content

° EC)

5 Consumers engagement via multiple
platforms

4 Mobile-first {
. Unlock dormant assets e

Revamp operations & organization

& e-commerce =




Financial Trends M

Prospects to grow new business while remaining true fo core competencies — content and platform

K

MPB Total Traditional Revenue MPB Total Digital and Commerce Revenue NEWS
400 50 —-—=
364 ~
45 N
347 e
326 40
300 302 35 34
30
25
238
20
200
15
10
5 2.1 3.7 2.8
/ —— 2.4
100 0
Q1 2013 Q1 2014 Q1 2015 Q1 2016 Q1 2017 Q1 2013 Q1 2014 Q1 2015 Q1 2016 Q1 2017
Declining traditional revenue especially from Digital advertising, digital content and consumer
traditional advertising and newspaper circulation is revenue has seen an encouraging increase since the

increasingly a challenge for the Group launch of Project Odyssey




Odyssey Strategy — Revenue and Focus Shift .
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OUR LIFE STORIES
brought to you in fabulous colours

Media Prima Television Networks



TV networks financial performance

Gross revenue 132,621 170,161
Net revenue 107,648 139,242
Direct costs (47,041) (63,767)
Confribution 60,607 75,475
Other income 2,211 2,276
Overheads (73,045) (61,123)
EBITDA/ (LBITDA) (10,227) 16,628
Depreciation (11,717) (2,.597)
Finance charges (1,085) (1,096)
PBT/ (LBT) (23.029) 5,935
Taxation - -
PAT/ (LAT) (23,029) 5,935
EBITDA margin -10% 12%
PAT margin -21% 4%

(22)
(23)
26
(20)
(3)
(20)
(>100)
(22)

(>100)

(>100)

g

o
L]

Revenue declined by 23% compared
to Q12016 as FTIA TV remains
pressured by the weak Adex
senfiment.

LBITDA was at RM10.2 million, lower
from the achievement of Q1 2016
mainly due to lower revenue
generated as well as higher
operating costs for the digital
business initiatives.

TVN incurred a loss of RM23.0 million
as a result of the lower advertising
revenue and higher operating costs
for the digital business initiatives.
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Linear Channels M

Ads still confribute 84% of TV revenue -
Our channels command 36% of total audience share, and is o e e e = = = === -3 '
ranked among the top channels on Astro. 4 We produce the top rated R | [ s

content in the countryv.
—

DRAMA FESTIVAL
KUALA LUMPUR
2017

==Progressive Mass Malays -

— = Home of Drama,
- Entertainment, Reality and
\22.7 Factual Content.
@ ‘We Are Different’ —
Trendsetter, Tastemaker,
TV youthful, Energetic and
differentiation in content.

ANUGERAH JUARA LAGU 31
3.1 mil viewers 3.4 mil viewers 2.7 mil viewers

Home of local football with a
good balance of youth
inspired drama series and

9 variety shows.

il

2.9 million viewers 2.8 mil viewers

<= Home Of Feel Good - Local
v Chinese Industry builder,
Family, Professional, Credible,
2 Entertainment.

BULETIN é
UTAMA @

HTV3 m 8TV TV9 3-
H ntv7 Htv2 M ceria

Hsun tv M prima Hria

mtvl H citra B other astro

PIALA
MALAYSIA
2.9 mil viewers 2.2 mil viewers 2.1 mil viewers

P I S S S S S S S S S S S S S S

|
I
l
I
l
I
l
I
l
I
l
I
l
I
l
I
|

Source: Nielsen Audience Measurement (15 Jan — 315 March 2017)
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TV Adex share by stafion

TOTAL

AL

Q1 2017
Non Discounted
Gross Revenue

MPB TVN

HIJRAH

- % 39 19 14 16 87 2 6 5 100
- RM'000 240,933 115,842 86,187 97.574 540,536 12,907 37,177 29,147 619,767
Growth % (3) (5) (13) (18) (8) 4) (11) >100 (6)

Discount Factor

- % 65 80.14 86.41 86.82 75 60 * 60" 60~ 73

- RM'000 (155,897) (92.832) (74,475) (84.711) (407,915) (7.744.20) (22,306) (17,488) (455,454)

Gross Revenue

- % 52 14 7 8 81 3 9 7 100

- RM'000 85,036 23,010 11,712 12,863 132,621 5,163 14,871 11,659 164,313
Growth % (16) (18) (43) (36) (22) 4) (1) >100 (17)

Q1 2016

Non Discounted

Gross Revenue

- % 38 19 15 18 89 2 6 2 100

- RM'000 248,200 121,843 99.025 118,680 587,748 13,423 41,971 14,071 657,213

Discount Factor

-% 59 77 79 83 71 60 " 60" 60 " 70

- RM'000 (146,710) (923.209) (78.480) (98.489) (417.,588) (8.054) (25.183) (8.443) (459.267)

Gross Revenue

- % 51 14 10 10 86 3 8 3 100

- RM'000 101,490 27,934 20,545 20,121 170,160 5,369 16,788 5,628 197,946

* Based on estimates

Note: Non discounted gross revenue

numbers are based on Adex data from Nielsen Media Research




Committed to maintain rafings

Dominant audience share at Prime Time

56% of total audience captured between 8pm -

%pm
Audience Share - All 4+ (%)
60.0 53.1 i
47.6
50.0 411
40.0
28.5
30.0
20.0
10.0
0.0
Noon - 2.00 7.00 p.m. - 8.00 p.m. - 9.00 p.m. - 10.00 p.m. -

p.m. 8.00 p.m. 9.00 p.m. 10.00 p.m. 11.00 p.m.

Prime time is key

64% of Media Prima’s TV Networks' net revenue

comes from Prime Time Hours

TVN Revenue by Prime Time Hour

Others
36%

NEWS




Malaysia's 15" largest home grown video streaming service M"’

Exclusive portal that offers 80% local content - —

THOUSAND
MONTHLY
UNIQUE
VISITORS

Source: Google Analytics, Gigya, Ooyala as at 315 March 2017

NEWS

1.1

MILLION MONTHLY
VIDEO VIEWS

MILLION HOURS
STREAMED

6 . 8 MILLION

REGISTERED



Relaunch of Tonton — Sleeker and Sexier
t(:)f_]JC(Df1>VIP Over 30,000 hours of content

LIVE TV + Premium Channels Exclusive LIVE Binge-watch shows before it
Eventsin HD hits TV

]
NHK GO < . -
WORLD - £ 2 -
ASEAN @ 7, _. 5%
newsyz! &’7 MALAYSIA PIALA FA | || |

Red Bull MEDIA

HO\USE IE

PIALA SUMBANGSIH

MALAYSIA

TONTON BEST REPRESENTS THE ODYSSEY STRATEGY




Tonton - Partnerships

Partnering with local Telcos to accelerate distribution

maxis dg"

Coming soon

.

O

-
o celcom TM

Strategic partnership with Singtel — first venture outside Malaysia

’ -

HELLO S APOIES Realising ambitions to expand

regionally




CJ Wow Shop financial performance s [0

Driving consumer revenue -

Q1 2017 —
(RM’000) NEWS

Net revenue 27,732

Direct costs (19,520)

Contribution 8212 = Home shopping segment posted a revenue of RM27.7
million with a loss of RM4.2 million in Q1 2017 while the

Otherincome 338 business remains in gestation for 2017.

Overheads (12,377)

EBITDA/ (LBITDA) (3.827)

o = Q1 2016 information for home shopping segment is not
Depreciation (337) available as the business activities of the particular
segment commenced on 1 April 2016.

Finance charges -

PBT/ (LBT) (4,164)
Taxation -
PAT/ (LAT) (4.164)
EBITDA margin -14%

PAT margin -15%




CJ WowShop drnving consumer revenue

Secondary:

Target
audience

Key
Performance
metrics Q1
2017:

Time Slots

Primary:

» Malay housewives aged 27-50
* Living in both urban and rural areas
* Household income of RM3,000 — RM5,000

>90k items >140k ~RM27.7m
sold Customers Net sales
Time NTV 7 VI TV3 8TV
6:00 i 1H i
7:00 : 3H
8:00 :
9:00 7H |
10:00
11:00 2H
12:00
13:00 Started with
14:00 = 2] 16.5 hours
15:00
23:00
ool i 1H !
0:00 % ].H [‘ |

1:00

2:00

Currently airing

19.5 hours

* Mass Malay females aged 18-35
* Living in both urban and rural areas
» Monthly household income of RM2,000 - RM7,000

LIVE Shows
Started on 24™ Sept 2016
10am - 11am (Wed - Fri)

Mandarin-language
shows

/'\ rEr" == |‘E‘| Started on 8t Jan 2017
6am — 2am (Mon - Sun)

i/ III%
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:
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CJ WowShop - Fact Sheet s [0

CJ Wow Shop was launched in April 2016 — A joint venture between Media Prima Berhad and CJ O Shopping - —
Co. Ltd (CJO), the international home shopping expert from South Korea. g v

NEWS

lllllllllllllllllllllllllllllllllllllllll

] Top 3 products since launch:

................................................... . _— e} Coocan E
: E &=  _ _ Diamond :
: Ql 2017, net sales: : .- E“O‘;O}O*e :
: — : an Se :
: RM27.7 million : :
¢ R R R R R R R EEE R EEEEEEEEEEEEEREEEEEEEES ‘ MY Qalam R, :
Platform breakdown: Do ?;Quron P =

v Mobile Internet E u E

87% 8% 5 o\"‘"», :
O HE VOTEMM 2

‘ E Way Power -

- ®=Q22016 =Q32016 =Q42016 *Ql 2017 - .

Source: Nielsen Audience Measurement (15t Jan - 315t March 2017)




OUR POWERFUL STORIES
brought to you in compelling styles
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NSTP financial performance

Q1 2017 Q1 2016 Change

(RM'000) (RM'000) (%)
Gross revenue 96,004 128,713 (25)
Net revenue 82,879 110,173 (25)
Direct costs (21,402) (26,541) 19
Contribution 61,477 83,632 (26)
Otherincome 3,666 2,429 Sl
Overheads (70,935) (75,398) 6
EBITDA/ (LBITDA) (5.792) 10,663 (>100)
Finance charges (193) (209) 8
Depreciation (9,095) (11,759) 23
Loss Before >100
Associate (15.080) (1.305) | |
/SA\hore_of (1,885) 574 (>100)

ssociates

LBT (16,965) (731) (>100)
Taxation - (200) 100
LAT (16,965) (931) (>100)
EBITDA margin -7% 10%
PAT margin -20% -1%

» Performance remains challenging as Q1 2017 revenue declined by 25% with
advertising revenue and newspaper sales declined further against Q1 2016.

= Continuous implementation of cost management initiatives resulted in cost savings:-
lower direct costs by 19% and lower overheads by 6%.

= AT increased to RM17.0 million from RMO0.9 million in Q1 2016.

Revenue Contribution Q1 2017

B NST/NSUT m BH/ BHA HM/MA

500 ~

400 -

300 A

200 ~

100

NSTP Advertising Revenue Trend

78% 8%
/
77%
2% 27 2% 8% LP
23%

2013 2014 2015 2016 Q12017
ENGLISH m BAHASA




Cost Management & Opftimization Initiatives

Traditional cost structure has to change to be in line with challenging operating environment

e, R

Property
Rationalization

Printing Oper.aﬁons Newsroorp Costs Review
Restructuring Transformation
Closed printing Digital Detailed
plants in Ajil and Mindset/Change in Operational and
Senai. newsdesk structure Backroom cost
and streamline review

work process

ldentify non-
productive
properties




Newsprint price trend .

NEWS
850
800 A 230
701 ‘50
/\ 630 625 630 608
600 =

1000

|_
> 4 525 570 ¥ 605 \ﬁw\‘/‘\‘
~
66

a) 542 514
LD 400 445 458 0

200

——
0

2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 QI
2017

= Newsprint price has stabilized at average of USD520/MT over the past two years.

= Average newsprint inventory is around 4 months



Declining readership and circulation

In tandem with trend in print industry worldwide

NEWSPAPER

New Straits Times

NEWSTRAITSTIMES New Sunday Times
Berita Harian

Berita Uanian Berita Harian Ahad
Harian Meftro
m Metro Ahad

Source:
Circulation — Audit Bureau of Circulations
Readership — Nielsen Media Research

CIRCULATION
(Jan - June 20146)

44,090
51,768
90,969
89.798
149,253

162,091

READERSHIP
(Jan - Dec 2016)

168,000
138,000
991,000
976,000
2,935,000

3,093,000

K

m
v
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NSTP digital assets

Compelling content has travelled beyond Print to other delivery platform and content

distributors .
Content consumed anywhere, anyfime and by anyone
,Twnter
Web Portals = -
e-paper

STRAITSTIMES . i
%etro m 6PdPEr

'Google Newsstand

Mobile apps

BHINSUY

zzzzzzzzzzzz

STRIKE 29% | Harga promosi [~ RM150 785
IN5 SECONDS / r& &
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NSTP digital reach

Development and extension of digital products

Education Lifestyle Automotive Technology Digital News Platform
Full 22 Mark 44 132 5383 % NEW STRAITS TIMES ONLINE 18 3mil
.com.my ’ ; ’ BH . e
4 1 37 App. Downloads App. Downloads App. Downloads %etro Monthly Unique Visitors
No. of Subscribers 1,453 m PLUS 731.5k

49.759

App. Downloads

App. Downloads

3,419

App. Downloads

BH[HV|"T I

Monthly Unique Visitors

201.6k

App. Downloads

NEWSTRAITSTIMES

BH

Berita Harian

iMetro

v

You

Tofal no. of likes  Tofal no. of followers  Tofal no. of followers  Tofal no. of subscribers
500,649 512,000 19,700 5,839

4,503,389 1,140,000 280,000 19,914

4,134,739 732,000 135,000 93,250

Note: Data updated as at 15t week of April 2017

Note: Data updated as at Mar 2017

Collectively, we have more than

per month across all digital platforms




FUlAMark- A higher level of education content

Ongoing initiative to grow revenue
beyond print and beyond B2B

Fullg’ngxg () BH MINDA 6+ SKOR

7-ELEVER. (&

PETRONAS Data updated as at 30 Apr 2017
Source: Google Analytics




OUR EXCITING STORIES
get you gomg '

Media Prima Radio Networks



Radio networks financial performance

Q1 2017

(RM’000)

Q1 2016
(RM’000)

Gross revenue 14,635 17,522
Net revenue 12,250 14,638
Direct costs (19) (1,205)
Contribution 12,231 13,433
Other income 353 471
Overheads (10,062) (8,535)
EBITDA 2,522 5,369
Finance charges (76) (297)
Depreciation (395) (377)
PBT 2,051 4,695
Taxation - (1,026)
PAT 2,051 3,669

EBITDA margin

PAT margin

21%
17%

37%
25%

Change

(%)
(16)
(16)
98
(?)
(25)
(18)
(53)
/4
(5)
(56)
100
(44)

= 16% lower revenue Iin Q1 2017

contributed by lower advertising take
up and sponsorships by the advertisers.
This led to PAT reduction of 44%
against Q1 2016.

Recently launched inifiatives -
podcasts, e-Commerce partnerships
and brand icons

v Offer new opportunities for MPRN to
compete in the rapidly digitalised
media landscape.

v Should provide MPRN with new
ways fo enfice advertisers to have
all rounded campaign from on-air
to digital space.

NEWS

.
e [




Listenership

prima
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ENGLISH STATION LISTENERSHIP MALAY STATION LISTENERSHIP CHINESE STATION LISTENERSHIP
(‘000) (*000) (*000)
2,531
1979 5,788
4,728 4,725 2,031
F.fr... %In’r_'l')
) wng - 1,768
1,240
3,183
1,302
2,371
774 l(OO frp 2205
1,728
245 696
- |l
HITZ FM FLY FM MIX FM HOTFM KOOL FM ERA FM SINAR SURIA ONE FM MYFM 988
Survey #2 2015 Bl survey #2 2016

*Sources: Survey 2, 2015 : Nielsen Radio Audience Measurement
Survey 2, 2016 : GFK Radio Audience Measurement




Largest online & social media presence

Strong following on social media unrivalled by others

(‘'000)
Hot FM
Era FM

Suria FM

Kool FM
Sinar FM

Fly FM
Hitz FM
Mix FM

(‘000)

One FM
My FM
988

Channels Subscribers Channels Subscribers

n 5. 10 million fans

, 1.99 million followers r@ 1.4 million followers

Facebook Twitter Instagram
3,200 1,580 1,100
3,500 383 1,600

602 112 641
119 7 953
1,100 548 453
792 317 45
1,300 562 99
325 137 137

Facebook

Twitter

Instagram

860 9 933 112
899 8.47 113 148
423 3.61 17.1 100

Hot FM

Era FM

Suria FM

Data as at 31t March 2017

NEWS

.
e [

You )

241 . 2 K followers

Channels Subscribers Channels Subscribers
Kool FM
Sinar FM




Tradigital = Traditional and Digital as one brand

TraDigital>>>

MUSIC | ENTERTAINMENT | LIFESTYLE

Radio . Digital . Social Media . Activation . Talents




Radio +

adio

An enhancement of MPRN'’s extension via three key pillars: Radio Plus Talent, Radio Plus

adio’ Talent

Leverages on Talents who are big
on radio and digital to produce
strong brand campaigns for
clients, both ATL and BTL

Activation & Radio Plus Digital.

Radio’ Activation

An avenue for clients to utilize MPRN's
activation feam and expertise together with
our talents for:

* Launches
» Sales driven campaign
» Creative on ground engagements

|||§ (
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Radio’Digital

Upgraded our foray into digital video

content via more Digital Branded

Video Content development for

clients, will include:

» Brand integrations

- Digital Lifestyle Video Content for the
stations




Expansion for Kool Fmin 2017
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AUDIO . COMMERCE . ICON

25 — 44 Malay Market

| i 7OQ,OOO INGIRER



Launch of Audio, Commerce, Icon

AUDIO E-COMMERCE DIGITAL ICONS

YVNEF
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OUR INSPIRATIONAL STORIES
transform the cityscape

]

Media Prima OUT-OF-HOME



Out-of-Home financial performance

Q1 2017 Q1 2016 Change
(RM’000) (RM’000) (%)

Gross revenue 41,335 39,212 5

e el
Net revenue 37,750 36,601 3 » Start-up costs of the new MRT ~_
-
e

. concession operations led to 3%
Direct costs (22,85¢) (20,920) (9) decline in quarter PAT despite a 3%

Contribufion 14.894 15,681 (5) increase in revenue against QI
2016.

Otherincome 497 514 (3)

Overheads (4,212) (4,236) 1 o i i

» Digital assets at key premium sites
EBITDA 11,179 11,959 (7) should remain a strong contributor
to the platform.

Depreciation & (2,440) (2,357) (4)
amortisation

PBT 8,739 9.602 (9)
Taxation (1,650) (2,305) 28
PAT 7,089 7,297 (3)

EBITDA margin

PAT margin




Our OOH Brands

SOLIDIFY #1 LEADERSHIP POSITION

More than 8000 panels

44% market share




Organic growth for Out of Home M

50% rental yield increase

Improve market share
via Integrated OOH Solution

Premium

Additional 22 sets of screens Product

in the roll out plan

11 structures along
MRT TTDI NKVE/ Seremban Highway

Zenith Mall JB




New project acquisition

LEP + LRT + KLM (2) MRT - Urban Street (3) Total Transit Solution
10 Years Contract Furniture ONE TRANSIT SOLUTION BY BIG TREE _

Kelana Jaya Line

REACHES MORE THAN

IMILLION
- LEP KJ Line :17.4 km
with additional 86.5 km of - LEP Ampang Line : 18.1 km

@ Besraya Eastern
Extension
Expressway (BEE)




OUR DRAMATIC STORIES
provide you emotional engagement
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Primeworks Studios financial performance

Q1 2017 Q12016 Change
(RM'000) (RM'000) (%)
Net revenue 26,374 26,482 (0)
Direct costs (12,276) (10,892) (13) « PAT decreased by 58% despite
Contribution 14,098 15,590 (10) rz%\;iﬁue remaining flat against Q1
Other income 105 96 ?
Overheads (12,277) (11,739) (5)
EBITDA 1,926 3.947 (5T1)
Depreciation (16) (22) 27
PBT 1,910 3,925 (51)
Taxation (551) (724) 24
PAT 1,359 3,201 (58)
EBITDA margin 7% 15%

PAT margin 5% 12%




Primeworks Studios M

Asia's Premier Content C
VISION " Powethouse |
Asian. Stories. For The World. ==

Increase content sales to

int ti | clients & - ?
MISSION " erna[\/l\gg?olgtlfce:?;s s @

Over 100,000 hours Hot New Recognised International
of archive IPs Co-Productions




Programme highlights

New Programmes Ratings Winners

SUAMIKU

(1.7

3.5 million viewers 2.6 million viewers

= Final Episodé |
(x{ﬂ.ﬁ 2.6 million viewers

Film Re-Release

,fz;‘ O)Hy& TALENTIME,

directed by the
5?[//5?,{‘1" late Yasmin
. ~@ELo%k Ahmad was
released in Japan
on 25 March 2017,
8 years after its
Malaysian release.

2.1 million viewers 1.9 million viewers

Final Episode:
1.8 million viewers

1.5 million viewers

1.3 million viewers




1w AAISHAH - FAZURA  FARID KAMIL

Our HITS — Back-to-back

RFVOI\!

DI PAWAGAM 2 MAC 2017

RM7.2 mil RM5 mil box
box office office
Biggest Malaysia’s first-
Malaysian ever animation
movie this meels live
year! action movie!

Critically
Acclaimed Movies

Won an award & a special
mention at the 57th Berlin
International Film Festival

RM5.4 mil RM4.75 mil RM16 mil
box office box office box office
Biggest movie Biggest No. 4 Malaysian
second half of Indonesian movie movie of all fime!
last year! in Malaysia ever!

(EN 2N

Recently released Worldwide Premiere at  Screened at Marche du Film,

in Tokyo & Osaka Marche du Film, Cannes/ Cannes/ .
Best Film, FFM26 (2014) Selected for the World Premiers

Film Festival, Manila 2015

cinemas

prima




Our HITS — Recognised Intfernafional Co-Productions -

RAILWORLD

JAYAN

NIPPGN TV

»
I
NIPPON TV Sumitomo Corporation 2
o)

&
We currently sell content to “Ston N

OVER 30 COUNTRIES

New markets targeted for 2017 are Australia, China, India.

Other clients include:

NETFLIX

1 You T3

HISTORY

(==) ESASEAN jflix




Our HITS — Hot new IPs

EVOL

o S ¥ " g < <
PRIMEWORKS STUDIOS & INFINITUS ENTERTAINMENT presexs A phooucrion s INFINITUS PRODUCTIONS & GRAND BRILLIANCE i assocunox wirk U MOBILE
ariugy ZULKARNAIN AZHAR “J REVOLUSI™ ZUL ARIFFIN IZARA AISHAH FAZURA FARID KAMIL AZAD JAZMIN IEDIL PUTRA OMAR ABDULLAH DATO' HANS ISAAC axo PETER DAVIS.
Aanist ELLA SANDERA sou 75 supevison &Y ADD AUDIO wusic s ONN SAN
costume oestonzh AH TONG prgoucrion esisnen BULAT OTHMAN eorreo sy NAZIM SHAH omecron of peorosaasy HARIS HUE ABDULLAH

wirrensv ALFIE PALERMO ouced &Y IRENE MOHAMAD ui ABDULLAH AFFANDI YUSRY MAKMOR
v GAYATRI SU-LIN PILLAI o v ZULKARNAIN AZHAR execurive paooucess TENGKU IESTA GAYATRI SU-LIN PILLAI TP LIM




'OUR INTERACTIVE STORIES
connect you with offline and online content




Media Prima Digital financial performance

Q1 2017 Q1 2016

(RM'000) (RM'000)
Net revenue 2.919 8.596
Direct costs (356) (298)
Contribution 9.563 8.298
Otherincome 22 139
Overheads (8,034) (6,942)
EBITDA 1,551 1,495
Depreciation & Amortisation (1,361) (989)
PBT/(LBT) 190 506
Taxation - -
PAT/(LAT) 190 506

EBITDA margin 16%

PAT margin 2%

17%
6%

Change

(%)
15
(19)
15
(84)
(16)
4
(38)
(62)
NA
(62)

* |Increase in revenue by 15% against
Q1 2016 mainly contributed by
higher Shared Service Revenue.

= PAT is lower by 62% against Q1 2016
due to higher overheads and higher
depreciation and  amortisation
costs.

—_—




Monetization plan

G H 9

=y INn-app Digital Sponsorship
¥ 3 280'( purchases advertising (native)

250K 4
s downloads

Data Source: AppAnnie, Unity Platform, Google Analytics

Available on the GETITON
App Store ® Google Play

=l downloads

]

RMS00 MILLION MARKET
157% CAGR OVER 4 YEARS




Benefits of acquisition of RAHSB

acquired Capabillifies & Resources

o i v
prima

REV s~

Mature | Youth =  Will enable access fo resources
and competencies to drive
growth in digital business by

Traditional ][e]ife] acquiring expertise in  digital
platforms brands content curation and digital
content marketing.
Mass -~
» Increases content monetisation
Digital marketing opportunities for the key market
On-air segments by leveraging on the
T Group’s audience base, big
alent Conft-:‘nf \ Content data inifiative and traditional
o Creation Curation media platforms to strengthen
=N . the newly acquired business
W Big Data COI’;lf:’:I‘;ZdS further.




Benefits of acquisition of RAHSB

I I DIGITAL REACH

r =
| |
| |
| |
| |
| |
| |
| |
| |
I 1 74
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: I 4.6
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Google Facebook | MediaPrima | Astro Group Rev Asia Star Media Karangkraf Malaysiakini Mudah MCIL
1 Group 1 Group Media Group
1 X |
I RevAsia |
| |
| |
o~ : :
I . I AKUMFULANI!DIA . . e . ﬁﬁ
0C 8 focebook ff <= L rastro Star @iy malaysiakini gymudahmy 2%
| |
18 I
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30% duplication




Brands of RAHSB acquired e

@euan - SAYS 9 JUICE Share L =
Fastest growing Fastest growing Most influential . . Woman's parenting, E E
é social-millennial social-millennial social-millennial Predﬁclmlnotn’rly Pcrllv%T?orresv(\)/Srjs lifestyle and family —
) Malay news site English news Chinese news Ob Ue.? rerjedio use;s portal & recipe and p—
Introduction in Malaysia site in Malaysia site in Malaysia vroanites food website mie
@
25-35 20 - 35 20 -35 18- 35 20 - 35 25 - 40
Predominant
Age
D)
Malay English Chinese English English Malay
Primary
Language
> » Local Travel « Travel * Travel * Events « Travel « Parenting
A + Enfertainments + Local stories * Food * Parties + Local stories « Family Lifestyle
» Touching Stories + Listicles * Local Travel ¢ Lifestyle * Listicles + Food
Content Type . |ocal Social News « Videos * Entertainment « Videos
@ 1.70M 1.43M 1.40M Not available 570K 1.0M

Monthly
Visitors




Section 5:
Outlook for 2017 & Moving Forward

NSTENST
MOBILE

mNSTP

ﬁ%&% ﬂo |

EIOIGITAL

STRAITSTIMES

NEW STRAITS TIMES ONLINE




Prospects for 2017

» The outlook for the Group is expected to remain challenging as traditional media remains pressured by prolonged weak Adex and the industry faces
increasing customer fragmentation, technological advancement and shift to digital media.

= New business initiatives implemented by the Group in 2016 to diversify its revenue portfolio is expected to remain in gestation for 2017.

TV NETWORKS

TV: Several major advertising clients have recently concluded their annual commitment agreement for 2017.

Tonton: Tonton video on demand service is also seeking to grow its subscriber base through more partnerships with
other Telco players and intensive on-ground promotions.

Home Shopping: With the encouraging growth recorded in home shopping, the new platform, the ouffit is looking at
additional avenues in increasing its exposure to further tap the nation’s home shopping/e-commerce growing
market. In addition, it is looking at expanding by diversifying into more local products in its offerings.

PRINT MEDIA

Despite the challenging outlook for traditional newspaper business, the Group remains committed in defending its
print business.

Continuous cost management and operational efficiency is crucial with the lower advertising and newspaper sales
outlook affecting the industry. Diversification into digital shall be able to complement the existing traditional business.

RADIO
NETWORKS

The recently launched initiatives, notably podcasts, e-Commerce partnerships and brand icons, offer new
opportunities for Media Prima Radio Networks (“MPRN") to compete in the rapidly digitalised media landscape.
These new initiatives should provide MPRN with new ways to entice advertisers to have all rounded campaigns from
on-air to digital space.

OUT-OF-HOME
MEDIA

Further rollout of assets for rapid transit concessions are scheduled to commence later in the year.
Other out-of-home platforms are expected to maintain its high occupancy rates throughout the year.

DIGITAL
MEDIA

Proposed acquisition of RAHSB will enable access to resources and competencies to drive growth in digital business by
acquiring expertise in digital content curation and digital content marketing.

Proposed acquisition of RAHSB increases content monetisation opportunities for the key market segments by leveraging on
the Group’'s audience base, big data initiative and traditional media platforms to strengthen the newly acquired business
further.

CONTENT
CREATION

Exploring potential new IPs for animation and co-production with external broadcasters while expanding the current
content sales in overseas markets. Measures are also being taken to improve production capacity and efficiency as the
segment expects to reduce its reliance on Television Networks.

prima
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On track, guided by our overarching strategy M

06’°W Non-Advertising Revenue e Expand Platform and Content & Digital revenue e Expand Revenue Beyond Malaysian -
shores _ )
* Primeworks Distribution %
« Zon Interaktif Persona (ZIP) Ful MS{ES bUC d » Big Tree Seni Jaya — MRT
; & Tech Kingdom & Bt a n . + Ice Kacang podcast ——
WELEI]M[TUTHE S~
o =
i

Original Series tont QCIdIO

+ Cosmic Digital Tower

Clo WOWDHOD ﬁ_
koolfm STUDIO

® *° BHPlus = - ® * SuperDeals
.+ Tonton Premiere & Tonton @ W . e |

A

A 4 A 4 . A 4
: 74 111 PLUS ° R (&g
"+ 1st ASEAN Stafion Naming - '+ Kool FM < .
' Rights Programme prlmeWCrKS '« CJWow Shop FiyFm '%‘-)h ) koolfm | .
. Live S’rreoming at distribution ' . Studio 8 Super > Superlealss Superiealss Superiealss | Conf’nue fO s,.ay
‘ Cubig@Bangsar ‘ « MP Labs - Mobile apps. & . relevant and
* International co-production games being the market
+ Amalgamation of shared + Full-A-Mark leader
services departments + TontonVIP
* Mutual Separation Scheme + Radio+

(MSS) + Licensing & Merchandising
» Clever Girl format

« Closure of 2 printing plants Continuous optfimization efforts

A 4




Continuing the Joumney .

To stay relevant & be the market leader
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NON-TV & PRINT BEYOND MALAYSIA DIGITAL

[.

Strengthen P - :: |
broadcast Build posiion | : Grow . | Build right
leadership & : P Pl P Pl

build P : ¢ and monetize :{ commerce Expand : Maximize : i operations &
sustaingble i i @asleading :: poweredby i footprint P Hval : | organization to
video/ OTT | digital i i integrated | i regionally i i currentvaive support
modelfor i :  Publisher & media i | fransformation

future
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tontorr

www.lonton.cam.my

Berita Harian|

primeweorks

distributicn

primewaorks

NEW

STRAITSTIMES

NEW STRAITS TIMES ONLINE
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For more information, visit
www.mediaprima.com.my

or

www.mediaprima.com.my/investorcenter/feedbackcommenfé ,

s for inquiries, suggestions & comments

Note: This presentation may contain forward-looking statements which are based on MPB's current expectations, forecasts and assumptions based on management's good faith
expectations-and belief concerning future developments.-In some cases forward-looking statements may be identified by forward-looking words like “would”, “intend”, “hope”, “will”,
“may”, “should”, “expect”; “anticipate”, “believe”; “estimate”, “predict’, “continue”, or similar words. Forward-looking statements involve risks and uncertainties which could cause actual
outcomes and results to differ materially from MPB's expectations, forecasts and assumptions. We caution that these forward-looking statements are not statements of historical facts
and are subject to risks and uncertainties not in the control of MPB, including, without limitation, economic, competitive, governmental, regulatory, technological and other factors that
may affect MPB's operations. Unless otherwise required by law, MPB disclaims any intention or obligation to update or revise any forward-looking statements, whether as a result of
new information, future events, or otherwise. Although we believe the expectations reflected in forward-looking statements are reasonable we cannot guarantee future results, levels of

activity, performance or achievements.
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