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WE ARE PLEASED TO PRESENT OUR SEVENTH SUSTAINABILITY

REPORT, ENTITLED OUR STORIES. THE FUTURE SUCCESS OF ANY

COMPANY, AMONGST OTHER THINGS., IS DEPENDENT UPON THE

SUPPORT OF ITS STAKEHOLDERS. AS A LEADING INTEGRATED

MEDIA GROUP, WE ™MUST ALWAYS STAY ABREAST OF INDUSTRY

TRENDS, MARKET DEVELOPMENTS AND CUSTOMER PREFERENCES.

THIS 18 ONE OF THE MANY REASONS THAT INTERACTIONS WITH

OUR STAKEHOLDERS ARE IMPORTANT.

THIS SUSTAINABILITY REPORT, TOGETHER WITH OUR ANNUAL

REPORT, PROVIDES AN OVERVIEW OF OUR ECONOMIC, ENVIRONMENTAL

AND SOCIAL IMPACTS AND PERFORMANCE IN 2016. AS AN INDUSTRY

LEADER, WE EMBRACE MANY OPPORTUNITIES TO MAKE A DIFFERENGE

AND OUR BUSINESS DECISIONS CENTRE ON OUR COMMITMENT TO

SOCIAL RESPONSIBILITY. THIS SUSTAINABILITY REPORT IS MORE

THAN MERE DISCLOSURE — IT IS A COLLECTION OF OUR STORIES.
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Scope of Report
G4-18
Reporting Period 1 January to 31 December 2016, unless specified.
G4-28, G4-29
Reporting cycle Annually
G4-30
Coverage The Media Prima Sustainability Report 2016 covers the entire organisation and mainly includes quantitative and qualitative data from Peninsular
Malaysia. ‘Media Prima’, ‘the Company’ and ‘the Group’ refer to the whole Group which comprises Media Prima Television Networks (MPTN),
Media Prima Radio Networks (MPRN), The New Straits Times Press (Malaysia) Berhad (NSTP) and its Out-Of-Home business segment
Big Tree Outdoor, Primeworks Studios Sdn Bhd and Media Prima Digital. Some indicators are partial and only relate to certain divisions or
activities as indicated in the text.
References and Guidelines
Principal Guideline e Global Reporting Initiative (GRI) G4 Sustainability Reporting Guidelines
Additional Guidelines e Bursa Malaysia's Sustainability Reporting Guide
e FTSE4Good Bursa Malaysia Index
e Silver Book: The Putrajaya Committee Government-Linked Companies (GLC) Transformation Manual
¢ International Organization for Standardisation (ISO) 26000:2010 Guidance on Social Responsibility
e Judges feedback from various CSR awards
Reliability and relevance The accuracy of the report’s contents has been verified by SIRIM QAS International Sdn Bhd. The report has also been assessed by the
of information disclosed Global Reporting Initiative (GRI) to ascertain how comprehensively the latest GRI G4, in accordance-core guidelines, have been applied.
G4-32 Media Prima’s approach to sustainability is also widely endorsed by its stakeholders, as reflected in the awards received based on
independent assessments of its performance. These are listed in this report.
Feedback Group Corporate Communications
G4-5, G4-6, G4-31 Media Prima Berhad
Group Corporate Communications Department
1s'Floor, Balai Berita, Anjung Riong
No. 31 Jalan Riong, Bangsar
59100 Kuala Lumpur
Tel : 1300 300 672
Email : communications@mediaprima.com.my
Website : http://www.mediaprima.com.my
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Dear Stakeholders

Our story as the leading fully-integrated
media company in Malaysia continues as we
sustain our leadership in Television, Print,
Radio, Out-Of-Home as well as Content and
Digital Media. Our sustainable approach
gives us a competitive advantage through
innovation, efficiency, responsiveness

and building strong partnerships. Creating
shared value and a profitable business

are instrumental in delivering a balanced
sustainability strategy and long-term positive
legacies in which we work and live.

DATUK SERI FATEH ISKANDAR
BIN TAN SRI DATO' MOHAMED MANSOR

Group Chairman

Our pledge is to leave a long-lasting, positive legacy in the communities in which we operate. Leading the media industry,
)) engagement with our audiences includes listeners, viewers, social media users, bloggers and the general public. Their views
and opinions are key growth drivers and effective communication is crucial to business success. Our team works hard on a
daily basis to ensure that we have a good story that has been tailored to the receiving audience. From this report, you can
understand how various platforms across the Group work together to research stakeholder preferences, customise stories
according to the identity of each platform and stay ahead by delivering stakeholder value. By driving conversations that
matter, and creating connections that count, Media Prima uses its trusted voice to deliver powerful stories to the public.
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In 2016, we invested more than RM3.5 million in training and development,

222

internally and externally.

We actively support local communities and utilise our
position as a community leader to deliver initiatives
and courses that are aligned with our business
objectives. This is achieved through sponsorships,
partnerships, fundraising campaigns and exposure
across our extensive network of media assets. Our
television and radio networks as well as print business
play an important role in this respect, working on
our community programmes by utilising available
advertising inventory to amplify good causes via our
media network. For example, TV3 Bersamamu and
Titipan Kasih Harian Metro raise thousands of ringgit
that are channelled to good causes.

The Media Fund,
including Tabung Bencana NSTP-Media Prima,
Tabung Palestin Media Prima and Tabung TV3
Bersamamu, also leverage on the strength of our
integrated media platforms to invite the public to
raise money for those less fortunate and victims
of natural disasters. We also invite our employees
to come together through our
programme, Briged Sukarelawan, which currently
has 150 registered members. These volunteers
invest their time and energy in various noble
causes championed by the Group. In 2016, Tabung
Bencana NSTP - Media Prima disbursed a total of
RM2,659,212.27 to help victims of various natural
disasters rebuild their lives and recover their losses.

Prima-NSTP  Humanitarian

volunteerism

Looking after our people is as important as looking
after our businesses. At Media Prima, we value
our employees and are committed to providing
a safe, supportive and stimulating environment
that encourages them to perform to the best of
their abilities. All employees are invited to share
their career aspirations. We recognise excellence
at all levels of the organisation and foster career
pathways that facilitate professional growth and
development. In 2016, we invested more than RM3.5
million in training and development, internally and
externally. Our diverse business platforms bring a
diverse talent. Embedding the principles of diversity
and inclusion in the way we treat employees helps
us maintain healthy relations with them. Dialogue
between management and employees is integral to

MEDIA PRIMA EMPLOYEES AND THEIR FAMILIES ON UMRAH TRIP ORGANISED ANNUALLY BY
THE GROUP HUMAN RESOURCES DEPARTMENT

Looking after our people is as important as looking after
our businesses. At Media Prima, we value our employees

and are committed to providing a safe, supportive and
stimulating environment that encourages them to perform

to the best of their abilities.

our work practices and takes place directly through
employee representative bodies. | am inspired by
their passion, drive to innovate and commitment to a
healthy future for our business and our communities.

At the environmental forefront, we are committed
to reducing the impact of our activities. Our
environmental footprint is minimal and mainly
affected by NSTP's printing plants. Environmental
focus on preventing pollution and
promoting the sustainability of the natural resources
upon which we depend while providing quality
newspapers that meet the needs of our customers.
We are also committed to continuously improving
our environmental performance and surpassing the

measures

SUKA-SUKI AIDILFITRI ORGANISED BY GROUP HUMAN RESOURCES DEPARTMENT FOR
MEDIA PRIMA EMPLOYEES

requirements of all applicable environmental laws
and regulations.

One of the few major challenges we faced in 2016
was making the decision to close two of our printing
plants. The closure of these plants was absolutely
necessary to avoid incurring further losses attributed
to dwindling newspaper sales and advertisement
revenue. On the other hand, digital media increased
significantly by all Media Prima
embrace digital transformation through aggressive
innovation by our digital arm. Media Prima Digital
maintains a robust online presence in all its digital

generations.

media platforms and delivers compelling content
through its multiple online portals. tonton, which
started off as an advertising model, has matured
into a hybrid advertising and premium subscription-
based video on demand service. This adds a layer
of digital competitiveness in the ever demanding and
changing entertainment industry’s landscape.

Moving forward, we remain committed to all our
stakeholders and the communities in which we work
for sustainable profitable growth with continual
community engagement. | am proud to invite you
to read this sustainability report, which | believe
demonstrates our commitment to sustainability and
our performance in making a real difference. We
hope you enjoy reading our story and we welcome
your feedback. | am optimistic about the future
— it may be challenging but offers many positive
opportunities across Media Prima. This is our
sustainability journey..this is Our Story.

Datuk Seri FD Iskandar
Group Chairman
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CORPORATE
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GOVERNANCE
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G4-34

The Board of Directors of Media Prima Berhad is committed towards achieving excellence

in_corporate governance and acknowledges that the prime responsibility for good

corporate governance lies with the Board. The Board is fully committed to ensuring

that the highest standards of corporate governance are practised throughout Media

Prima and its subsidiaries as a fundamental part of discharging its responsibilities to

create, protect and enhance shareholders’ value and the performance of the Group.

The Board believes that good corporate governance
is fundamental in achieving the Group’s objectives. In
order to ensure that the best interests of shareholders
and other stakeholders are effectively served, the
Board continues to play an active role in improving
governance practices and monitors the development
in corporate governance within the Group.

Clear Roles and Responsibilities

The Group is led and controlled by an effective Board.
All Board members carry-an independent judgement
to bear onissues of strategy, performance, resources
and standards of conduct. The Board understands
the Board's philosophy, principles, ethics, mission
and vision and reflects this understanding on key
issues throughout the year. The Board delegates
authority and vests accountability for the Group's
day to day operations with a Management team
led by the Group Managing Director. The Board,
however assumes the following responsibilities in
discharging its duty of stewardship of the Group.

Board Meetings

The Board meets at least four (4) times a year,
once in every quarter and has a formal schedule
of matters specifically reserved to it for decision,
such as the approval of corporate plans and
budgets, acquisitions and disposal of assets that
are material to the Group, major investments,
changes to Management and control structure of
the Group, including key policies, procedures and
authority limits. Additional meetings are held as
and when required.

Board Committees

The Board of Media Prima Berhad as a listed entity
has entrusted its Board Committees with specific
responsibilities to oversee the Group's affairs
in accordance with their respective Terms of
Reference. Although specific powers are delegated
to the Board Committees, the Board keeps itself
abreast of the key issues and decisions made by

each Board Committee through the reports by the
Chairman of the Board Committee and the tabling
of minutes of the Board Committee meetings at
Board meetings.

The Chairman of the various Committees report the
outcome of the Committee meetings to the Board
and relevant decisions are incorporated in the
minutes of the Board of Directors’ meetings.

Code of Ethics

The Company's codes of ethics for Directors and
employees govern the standards of conduct and
behaviour expected from Directors and employees
respectively. They are to be applied to all aspects of
our business and professional practices and act in
good faith in the best interests of Media Prima and
its stakeholders.

The Code of Ethics for Directors is available on
www.mediaprima.com.my whilst the Code of Ethics
for employees is available on Company's Intranet
System (PeopleConnect). It requires all to observe
high ethical standards of honesty and integrity
whilst prohibiting activities or misconduct such as
accepting bribes, dishonest behaviour and sexual
harassment, among others.

Whistle-blowing Policy

In order to strengthen corporate governance
practices across the Group, a whistle-blowing
policy was established to provide employees with
accessible avenue to report suspected fraud,
corruption, dishonest practices or other similar
matters. The aim of this policy is to promote and
encourage the reporting of such matters in good
faith, with the confidence that employees making
such reports will be protected from reprisal.

The whistle-blowing policy and the anti-fraud policy
are available for all staff and can be accessed via the
Group's intranet. The key components of the whistle
blowing policy include protection of the whistle

blower from any retaliation in the form of dismissal,
harassment or discrimination at work, or any action
in court, in respect of disclosure made by the
whistle blower to the regulators. Any employee who
believes or suspects that a fraud exists or has been
committed may report this to the Group General
Manager, Group Corporate Governance Department.

Board Charter

A Board Charter had been established with the
objectives to ensure that all Board members are
aware of their duties and responsibilities, the
various legislations and regulations affecting their
conduct and that the principles and practices
of good corporate governance are applied in all
dealings by Board members individually and/or
on behalf of the Company. Board Charter outlines
processes and procedures for the Board and
its committees in discharging their stewardship
effectively and efficiently.

The Board Charter focuses on the Board's roles
responsibilities, Board's composition and
balance, Board's performance, Board's meetings,
Remuneration policies, Access to information
and independent advice, Financial reporting,
Stakeholder communication, Company Secretary
and Conflict of interest.

and
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THEORIGINOFOUR
STORIES

Stakeholders are our arteries and Media Prima interacts with a plethora of them in
various ways.

With a complete repertoire of media-related businesses including Television, Print, Radio, Out-Of-Home, as well as Content and Digital Media, Media Prima is all about
the people it engages with.

Engaging with our stakeholders is essential for building trust and understanding business challenges. Embedding stakeholder engagement in our business operations
allows us to develop business solutions, together.

Open and transparent communication with stakeholders is an integral part of our business development and growth. Significant resources are allocated to engagement
through formal and informal meetings, gatherings, road shows, visits, public events and other channels. Stakeholder feedback is invaluable and all suggestions are

considered during the decision-making process.

MEDIA PRIMA’'S KEY STAKEHOLDER GROUPS

REGULATORY
AUTHORITIES

SHAREHOLDERS
& INVESTORS

................
......
....
. *e

MEDIA
PRIMA'S KEY
STAKEHOLDER
GROUPS

INTEREST

GROUPS

......
. .
. .
. -
........
............

COMMUNITY
AND THE
PUBLIC

INDUSTRY
PEERS

VALUE CHAIN

PARTNERS




Stakeholder Groups

MEDIA PRIMA BERHAD

Customers

Television Broadcasting: viewers
Print Media: readers

Outdoor Media: advertisers

New Media: viewers

Content Creation: Brand
Management Group, Acquisition and
Content Management

Radio: listeners

Method of Engagement

Customer satisfaction surveys
Customer complaints tools
Social media

Websites

Areas of Interest

Viewing preference

Content development

Technical support

Social discourse

Privacy and freedom of expression
Children'’s rights

sustainability report 2016

Addressing Their Interests

Our customers and the competition
are instrumental to our prospects.
We share a common goal

across our organisation to give

our customers a value-added
experience in society.

Shareholders & Investors

Results announcement meetings
Annual General Meetings
Regular updates and
communication

Investor road shows

Long-term profitability
Sustainability matters
Company'’s performance
against targets

Compliance with all relevant
requirements

We are committed to delivering
economic value to our capital
providers through a strong financial
performance and our methods of
engagement with them.

Interest Groups

Non-governmental Organisations
Industry Analysts

Regular and ad-hoc meetings
Official launches

Events

Open dialogues

Interviews, press releases
and websites

Company'’s performance
Rights of vulnerable groups
Future direction

Implication of digital media
to society

Media Prima includes the views of
interest groups when considering
the impact of operations on society.

Industry Peers

Conferences and meetings
Industry workshops
Networking events

Our performance

Compliance

Development within the media
industry

Media Prima has an excellent
record of engaging with industry
players. By sharing ideas and
inspiring positive change, we
continue to make the biggest
possible difference. Media Prima
collaborates with key partners and
engages with thousands of people
every day.

Value Chain Partners

Third-party suppliers and vendors
Event sponsors

Contract bidding and procurement
management

Training and talent management
Programme road shows
Programme licensing negotiations

Fair procurement
Efficient supply chain management

Relationships with suppliers are
governed by our supplier code of
conduct. These guidelines, which
conform to international ethical
standards, outline the conduct
expected from suppliers in areas
such as economic sustainability,
environmental sustainability and
social responsibility.

Community and the Public

Financial and non-financial
contributions

Philanthropic activities
Volunteerism programmes
Events and road shows

Social and economic development
contributions
Socio-environmental impacts

We strive to be a strategic partner
and positive force in our local
communities.

Employees

Employee satisfaction survey
Employees engagement
programme

Internal communications such as
newsletters, the intranet

and updates

Events and functions

Employee grievance system

Equal opportunities
Diversity

Career progression
Benefits and rewards

Our employees are fundamental
to our innovation-driven culture.
People are our success and we
are committed to being a good
employer.

Regulatory Authorities

Ministry of Information,
Communications and Culture
(MolCC)

National Film Development
Corporation Malaysia (FINAS)
Malaysian Communications and
Multimedia Commission (MCMC)
The Malaysian Communications
and Multimedia Content Forum of
Malaysia (CMCF)

Consumer Forum of Malaysia (CFM)

Ministry of Finance (MoF)
Ministry of Home Affairs

Dewan Bahasa dan Pustaka
Department of Environment (DOE)

Regular communication

Reports and compliance
Periodical meetings

Regular environmental reporting
to the DOE

Compliance

Reducing environmental footprint
Compliance with environmental
regulations

We have established governance
around sustainability to manage
risk and ensure compliance. Media
Prima ensures that it operates with
integrity at all times.
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G4-14, G4-19, G4-20, G4-21

THE STORY OF
MATERIALITY

MAIERIALITY

WHAT MATTERS MOST FOR US AND OUR STAKEHOLDERS, TODAY AND TOMORROW.

In 2015, we performed a comprehensive materiality study to identify the most material sustainability topics for both our stakeholders and the Company. In 2016, we
conducted a new study to ensure the priorities of both stakeholders and Media Prima have not changed significantly.

We identified the topics that affect our stakeholders and that are particularly relevant for our long-term success. This exercise helps us prioritise where Media Prima
can achieve the greatest positive impact.

The Methodology

The Media Prima Stakeholders Materiality Survey 2016 was conducted in the last quarter of 2016. Once again, the survey was performed by an external consultant to
ensure impartiality and secure the anonymity of the respondents.

=———@ STAKEHOLBPERS ' CONTACTED DURING: THE-MATERIALTTY SURVEY @=—————
000
= i S
Customers Shareholders & Interest
Investors Groups Industry Peers
2> ﬂ
Value Chain Community and Empl Regulatory
Partners the Public mployees Authorities

The complete responses were analysed to ascertain the views of our stakeholders.

Respondents were asked to rate the importance they placed on 34 corporate governance, economic, environmental and social issues. These issues are summarised below.

Corporate Economic Environment Social: Labour Social: Human Social: Society Social: Product
governance i Practices and i Rights i Responsibility
Decent Work : i
Governance Nation building; Energy; Materials; Employment Unions; Human Corruption; Quality;
structure; Ethics; Sustainable Water; Emissions, & benefits; rights of Competition; Customer
Corporate procurement; effluents OSH; Training suppliers; Non- Public policy satisfaction;
governance Legal and waste; & education; discrimination; & lobbying; Customer
compliance compliance Environmental Diversity & equal Hiring child Employee privacy;
impact from opportunity; talents; Rights of volunteerism; Provision of
transportation; Equal security Community & information;
Environmental remuneration; donations Marketing &
compliance; Employee communications
Environmental engagement
costs
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A five-level Likert scale was used, allowing respondents to indicate the importance they placed on each criterion from ‘very unimportant’ (1) to ‘very important’ (5).
The survey could be completed in either English or Bahasa Malaysia.

As there was a natural skew in the results, a separate average score was calculated for each area within each stakeholder group. A total average of the stakeholder
groups was then calculated.

The same survey was completed by representatives from the Board of Directors whose responses represented the views of the Company.
The Results

Results of the analysis were then used to develop a materiality matrix, with the level of importance to Media Prima plotted along the X axis and importance to
stakeholders on the Y axis. The matrix is presented in the following diagram.
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MEDIUM RELEVANCE TO MEDIA PRIMA HIGH
Public policy & lobbying Materials @ Employment & benefits
Competition Non-discrimination @ Energy

Water

Employee volunteerism Legal compliance

Quality

Unions Environment impact from transportation

Emissions, effluents and waste

Corporate governance compliance Sustainable procurement

Training & education

Nation building Provision of information

Occupational, Safety & Health (OSH)

Environmental cost Hiring child talents

Employee engagement

Environmental compliance Rights of security

Corruption

Human rights of suppliers Community & donations

ONONONONORONONOXG),

Marketing & communication

Diversity & equal opportunity @ Ethics Customer privacy

ONONONONORONORONONOKO)

Customer satisfaction

OOCOOO®OHOG

Governance structure @ Equal remuneration
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As Malaysia’s largest integrated media
company, we continue to advance the nation’s
media industry through our complete repertoire
of media-related businesses. Our units
comprise Television, Print, Radio,
Out-Of-Home, Content and Digital Media.

We also own a content creation subsidiary,
Primeworks Studios Sdn Bhd. Primeworks is
Malaysia’s largest production company that has
been producing TV content and feature films
since 1984 and 1994 respectively.

We have now entered the digital sphere on a
large scale and are emerging as Malaysia’s
pioneering player in digital media platforms.
We are committed to continuous innovation
which brings positive development to our
community and the industry as a whole.

AN



Economic

MEDIA PRIMA BERHAD sustainability report 2016

7 o‘ /'
G4-17, G4-EC1
Year ended Year ended Year ended Year ended Year ended

31 Dec 2016 31 Dec 2015 31 Dec 2014 31 Dec 2013 31 Dec 2012
RM’'000 RM'000 RM'000 RM'000 RM'000

OPERATING RESULTS

Revenue 1,289,008 1,427,693 1,506,981 1,722,943 1,697,845

Profit Before Taxation (65,909) 200,068 101,441 289,981 282945

Net Profit After Taxation (69,783) 138,708 76,622 216,416 22

Net Profit Attributable to Owners of the Company (59,198) 138,717 75,528 214,165 209,312

Non-Controlling Interests (10,585) (C)) 1,094 2,251 2,000

KEY DATA OF FINANCIAL POSITION

Total Assets 2,151,777 2,330,054 2,478,521 2,606,662 2,668,170

Total Borrowings 300,108 300,108 453,092 499,366 682,746

Share Capital 1,109,199 1109199 1109107 1100,529 1,079,692

Shareholders’ Equity* 1,461,629 1,620,655 152317 1,656,429 1,547,290

Earnings Per Share (sen) (Basic)** (5.34) 12.51 6.83 19.62 19.45

FINANCIAL RATIOS

Return on Shareholders’ Equity (%) 9% 5%

Return on Total Assets (%) 6% 3%

Net Assets Backing Per Share (RM) 1.46 1.44

Gearing Ratio 0.19 0.28

Interest Cover Ratio 213 10.1

Dividend Per Share (sen)*** . 10.0 1.0

Number of Employees 4,236 417

Shareholders’ Equity: Share Capital + Share Premium + Other Reserves + Retained Earnings/(Accumulated Losses)
Earnings Per Share (Basic): Net profit attributable to the owners of the Company of RM138,717,000 (2014: RM75,528,000)
and the weighted average number of ordinary shares in issue of 1,109,192,000 (2014: 1,105,261,000)

Dividend per share is the total dividend declared for the respective financial year
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LEVERAGING ON OUR EXPERTISE TO
ADVANCE THE NATION’S INDUSTRIES

Hot FM Promotes Malaysia Tourism

Tourism was identified as a National Key Economic Area (NKEA) under the
National Transformation Programme (NTP), as part of Malaysia's growth plan
to attain a high-income status,

On 4 March 2016, Hot FM began a nationwide tour of Peninsula Malaysia. Hot
FM Dekat Je Tour is our first collaboration with Tourism Malaysia to promote
domestic tourism in the country with the tagline, ‘Dekat Je" (nearby).

This campaign introduces radio listeners to attractive tourist locations, locally.
It also ensures local and foreign tourists do not miss the chance to explore
the wonders and history of Malaysia while enjoying its rich flora and fauna.

Hot FM Dekat Je Tour was launched by Tourism Malaysia Director
(Advertising) Datuk Mohmed Razip Hasan with local celebrities such as
Maya Karin, Tomok and Hot FM radio deejays, who began their journey on
the Hop On Hop Off double decker bus.

Listeners were invited to upload a photograph of their favourite tourist
destination, along with a creative caption, to their Instagram accounts using
the #HotFMDekatJeTour. Five lucky winners with the most interesting
captions were given RM200 in cash. Ten lucky listeners were selected to
join the tour at the end of each week until 20 March 2016.

NSTP Enhances the Property Industry

As one of the leaders in print media for property consultation, NSTP hosted
MyRumah Property Showcase 2016 which is a three-day event featuring a
wide range of property exhibitions and talks from property gurus.

MYRUMAH PROPERTY SHOWCASE 2016

Date Venue

8 - 10 January 2016 Balai Berita NSTP Bangsar
29 - 31 July 2016 Komtar JBCC, Johor Bahru
7- 9 October 2016 Balai Berita NSTP Bangsar

CONTINUOUSLY

009 DEVELOPING THE

NEXT GENERATION
OF TALENT

Workforce management and working styles are changing, dramatically. New
collaborative and social applications are already reshaping business operations.
Importantly, we provide the resources for new generations to work in ways that
fit more naturally with their digital upbringing. We really need to understand
younger generations to remain relevant in the media industry.

MPRN & MSU SIGNED A COLLABORATIVE MEMORANDUM OF
UNDERSTANDING (MOU) TO DEVELOP BROADCASTING PROGRAMMES

On 29 May 2016, Media Prima Radio Networks (MPRN) signed a collaborative
Memorandum of Understanding (MoU) with the Management & Science
University (MSU) to develop broadcasting programmes and modules as well
as consultancy-related services for the next generation.

The collaboration will also include:

¢ Industry training placements within broadcasting

¢ The expansion of existing academic training programmes

e Sharing of expertise and know-how including industry talks by MPRN
experienced broadcasters to the students in their respective fields.

The effort is expected to improve the marketability of MSU graduates. MPRN's
top radio broadcasters also share information and know-how with MSU students
including career tips on becoming a successful radio broadcaster in Malaysia.

This collaboration is also an excellent platform for MPRN to share information
and ideas that will elevate the Malaysian radio industry to the next level.
It is an excellent opportunity to synergise our collective efforts to create a
more creative and highly imaginative new generation of radio broadcasters
in Malaysia.

EMPLOYMENT

AND ECONOMIC
DEVELOPMENT

We support the long-term, economic sustainability of our country by promoting
local content. Supporting local content is both a corporate responsibility and a
commercial opportunity and we hire locally whenever possible. Incorporating
local culture or knowledge into our business systems helps us deliver our
commitment to supporting local economic development. Despite this, ensuring
that our recruitment practices are consistent, fair and cost effective, remains
a top priority.

We have introduced local hiring practices at all operational offices. We
provide proper notification of open positions and selection is based on job
criteria. However, we recognise that hiring from our community helps support
the local economy. Local hiring also reduces the environmental impact of
commuting and bolsters community involvement.

We hire qualified employees and keep them motivated to promote growth and
stability. Tailoring our hiring policies and procedures to local markets helps us
attract the best person for each position.

Our economic progress is partly attributed to providing local employment
opportunities and investing in the Group’s workforce. Local employment
helps us meet our hiring needs while advancing economic development and
education in Malaysia. In 2016, 99% of our employees were Malaysian.
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SUSTAINABLE SUPPLY CHAIN

G4-DMA, G4-12, G4-EC9
In order to operate a business responsibly, we must manage our supply chain including the sourcing of electronic components and network equipment, and

its subsequent distribution of services to our customers. Media Prima employs socially and environmentally responsible business and sourcing practices
throughout its supply chain.

SUSTAINABLE SUPPLY CHAIN HIGHLIGHTS

Components must be sourced from qualified vendors. 0 Supply chain complies with applicable regulations.

Sustainability is considered throughout every phase of our
products’ lifecycles.

Only certified organisations can collect and dispose of 0
equipment safely.

Socially and environmentally responsible business and
sourcing practices are practised throughout the supply chain.

In 2016, we required all suppliers to adhere to global responsible business norms and international labour standards. Although there are no set policies or
procedures in place yet, we typically screen on their ethical conduct, health and safety and environmental stewardship.

We established a Supplier Code of Conduct which outlines our minimum expectations from suppliers covering:

0 Legal compliance and ethical e Our main principles for suppliers in the area of labour standards, worker welfare,

i business practices. the environment, ethical behaviour and business continuity.

Each supplier must agree to the principles of this code during the registration process. This code encourages our suppliers to communicate the principles and
guidelines for ethical behaviour with their own subcontractors and business partners involved in supplying goods and services.

Sourcing and Managing Programmes

We provide viewers with the best experience and deliver the most sought-after programmes by examining market trends and researching viewers' preferences.
We conduct fair and transparent business while prioritising editorial independence, content quality, plurality and diversity.

Our Acquisition and Content Management (ACM) Team and the Brand Management Group (BMG) respond to the market and secure in-demand programmes.

PROCESS FOR SECURING IN-DEMAND PROGRAMMES

° ° If the budget and content fits our requirements, a financial

BMG, the custodian of televesion networks, conducts X .. . R . R
. . R . evaluation report is raised which contains detailed analysis
internal discussions on purchasing suggested programmes. . . L

of a programme including a Return on Investment projection.

Thi rt is tabled at our monthly Programme C itt
Once confirmed, the ACM negotiates the programme license. '8 report [s tabled ai our monihly Frogramme Lommitiee

meetings for approval or rejection.

Media Prima’s Programme Committee decides on the platform to air the programme. This committee consists of the Group Chairman; Group Managing Director;
Chief Financial Officer; General Manager of BMG for all networks; General Manager of ACM; and General Manager of the Finance Department.

The BMG Team presents a master schedule to ensure our programme offerings has a balanced combination of programmes suitable for all demographic groups.
This master schedule contains the programmes that are planned for a specified period.
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Sourcing and Managing Artistes

Content creation begins with talent acquisition and matching it with the programme requirements. This is part of a normal production process. On occasions,
our Content Development team may propose talents who are deemed suitable for particular programmes to clients. Usually, these are potential hosts, judges,
singers or actors. In this case, clients are able to evaluate the profiles of talents.

Artistes are managed by our subsidiary, the Talent Unit Sdn Bhd. Also known as the 8unit, this unit prioritises local artistes when searching for new talents,
especially those who have been groomed through our in-house programmes. In-house reality television shows are an excellent way of discovering artistes with
outstanding talents. Several television reality shows have been effective such as Malaysian Idol, Project Superstar and One In A Million. Currently, we are focusing
on the ongoing show, Mentor Millenia.

® EXCLUSIVE ARTISTES UNDER 8UNIT e

Amirul Fageem Fareez Fauzi Indah Emeerlda

o,
—
e

T

Jaja Iliyes Jasmine Suraya Chin Nafiz Muaz DFKL

Anim Ezati Syazuwani

Our team also records an active talent scouting programme that discovers potential outstanding artistes on the ground. We also participate in activities conducted by
each of our television programmes. Sought-after traits include credibility, personality and industry knowledge as well as vocal skills, attractive appearance and age.
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® HOW UNIT8 HELPS ARTISTES e

Realises their dreams and creates memorable Provides continuous career development
lifetime moments. and coaching.

Shares a reputable network of media contacts, | Builds a successful and multi-faceted career path

partners and clientele. == by providing maximum exposure.

Delivers regular training sessions depending on
their credibility and attributes such as:
* Fitness programmes Guides them on engaging with media
* Vocal coaching representatives as confidence can never be
» Other unique sessions designed to develop compromised.
certain skills such as public relations and
communications

Exposes them to various activities and challenges C 47 Creates opportunities for our artistes to collaborate

that boost their confidence and presentation. - 4 with Malaysia's favourite artistes.

Job opportunities for Media Prima personalities are identified on a job-by-job basis through endorsement and events. Unit8 helps clients organise events such
as concerts and road tours while also acting as a professional agent for other external artistes.

Alt Records Sdn Bhd, a wing of the Media Prima Recording Label "Monkey Bone":
¢ Signs artistes from reality shows

¢ Helps these artistes produce albums, select songs and promote their albums

¢ Provides other activities such as road tours and sponsorship events

e Serves as a publishing house for upcoming songwriters

Songs under the label are offered for download.

MEDIA PRIMA PLAYS ITS ROLE IN THE INDUSTRY

We engage in discussions that really matter to the business and stakeholders such as media development, social media revolution and media convergence.
Our leaders have held positions in various industry groups that have shaped the industry through their feedback and consultation.

Media Prima’s Memberships in Organisations G4-16

Name Position Role in the Industry

Dato’ Mohammad Azlan Abdullah* | CEO, NSTP * Chairman, Malaysian Newspaper Publishers Association (MNPA)

Datuk Kamal Khalid CEO, Media Prima Television Networks | ¢ Advisory Board Member, Asian Television Awards (ATA)

Datuk Mustapha Omar Group Editor, Harian Metro Secretary and Treasurer of the Malaysian Press Institute (MPI)
Member of National Consumer Advisory Council

Aszman Kasmani Head of Production, NSTP Honorary Vice-President of the Institute of Printing (UK) Malaysian
Branch
Assistant Treasurer for the ASEAN Newspaper Printers

Jeff Cheah CEOQ, Big Tree Outdoor Sdn Bhd President of Outdoor Advertising Association of Malaysia (OAAM)

Seelan Paul CEO, Media Prima Radio Networks President of Commercial Radio Malaysia (from October 2015)
Committee Member of the National Football Development Programme
Malaysia

Datuk Ahmad Izham Omar CEO, Primeworks Studios Sdn Bhd Chairman of the Communications and Multimedia Content Forum of
Malaysia (CMCF)

Trustee of Yayasan 1Malaysia

“For The Record” columnist in the New Straits Times

* Dato’ Azlan has resigned effective 28 February 2017
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ENVIRON-
MENTAL

G4-DMA, G4-EN27

Environmental sustainability revolves around
protecting the future by making the right choices
today in an environment where water is increasingly
scarce, natural resources are constrained and
biodiversity is declining.

We help protect those resources by improving
environmental efficiency, which in turn minimises
our environmental footprint. This is particularly
important for our printing plants, which consume

large amounts of materials and energy. We also involve
our suppliers and other partners to continuously
improve the environmental performance of our products
along the value chain. Collectively, we hope to make
a significant, measurable difference wherever our
footprint extends.

In this section of the report, we focus predominantly
on the environmental footprint of our printing plants.
The New Straits Times Press (Malaysia) Berhad (NSTP)
involves physical production and environmental aspects
are more material to these operations.

A
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MATERIALS
MANAGEMENT

G4-DMA, G4-ENT1, G4-EN2

Materials management 1is
perhaps one of the most

environmental
affecting NSTP’s

profits as a

important
factors

printing
company. The consumption of
materials is monitored and
analysed at all printing
plants to ensure they
are used effectively and
efficiently. Any variations
that are detected are

resolved quickly.

We examine our procurement,
operations, maintenance,

reusing, recycling and

Number of Pages per Kilogram of Newsprint

disposal trends to maximise
the use of renewable sources,
extend the wusable 1life
of products and minimise
disposals that pollute the

environment.

PAPER

Newsprint paper is an af fordable
paper used for a variety of
reasons. Newsprint is composed
of 95% economical ground wood
pulps, which makes newsprint
affordable and economical.

Comprising 99% recycled
materials, our newsprint is both
affordable and environmentally
friendly. Typically, newsprint
has a relatively low brightness

level of between 55 and
65, and is not physically

strong.

Paper is the main material
used at our printing plants
and we continue to use
this valuable resource
efficiently. The number of
pages is a good indicator
of paper use efficiency. In
2016, the number of pages per
kg improved as our operations
fully adopted the new 42gsm
paper.

However, spoilages

increased as . total paper

consumption decreased.

We also guided the Malaysian
newspapers industries
to produce the lighter
substance as standard. This
engagement makes it easier
for other
adopt this

their standard.

publishers to

new paper as

402
n

No. of pages

NSTP Paper Consumption (MT) by Plant

Year Shah Alam

All Plants

2014 32,340
2015 24,895
2016 19,758

68,953
51,200
39,030
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Paper wastage is a part of any newsprint business, but NSTP minimises this
inefficiency and monitors it on an ongoing basis. The newsprint wastage for all
printing plants is presented in the chart below.

Our paper usage has been reducing year on year. Fewer newspapers have been printed as more of our customers opt to read the news online. Our adoption of
a lower grammage paper has further reduced our impact on the environment from the sourcing of raw materials through to the end of its usage.

Paper Wastage of NSTP Printing Plants

6%
5=
4% —
S0k
2% —
=
0%

Wastage (%)

Balai Berita Shah Alam,
Selangor

Balai Berita Prai,
Penang

Balai Berita Senai,
Johor

Balai Berita Ajil,

All Plants
Terengganu
3.05%

3.87% 3.26%

4.37% 3.77%

[[= 200 K205 W 206 |

NSTP's printing plants can handle 100% recycled, mixed comprising 50% recycled and 50% pulp, woodfree and virgin pulp paper. 100%-recycled paper is
favoured and used whenever possible. We procure mixed or woodfree paper if 100% recycled is unavailable. Paper made from virgin pulp is only purchased
as a last resort.

In 2016, 99.64% of all purchased paper came from 100% recycled sources; the remainder was mixed. The table below shows paper usage by type from 2014 to 2016.

Paper Consumption by Type

2014 I

58" 43.5" 29" Total 58" 43.5" 29" Total 58" 43.5" 29" Total

Reel Size /
Recycled/mixed

100%
Mix 20

Virgin Pulp -

Total

42,424

Environmentally-friendly Plates

Chemicals are an important part of the prepress process. Our chemistry improves print clarity and maintains the cleanest possible backgrounds at pH7 when using
both conventional and UltraChrome inks. Sharper colours are reproduced and optimum ink and water balance are maintained, with no corrosion to the press.

Chemical Usage, Prepress (litres)

Year

Shah Alam

Prai

Senai

Ajil

Total

2014
2015
2016

15,452
10,279

8,210

9,779
9,605

4,830

5,665
2,620
2,040

5,270
3,160

1,740

36,166
25,664

16,820

Balai Berita Shah Alam, Senai and Ajil have all used significantly fewer chemicals than in previous years. The older process used developer to remove the image
coating. Shah Alam uses chemical-free plates; whereas Senai and Ajil both use chemical-less plates. Chemical-less processes have led to a reduced use of
chemicals. Our chemicals reduced again in 2016 as Prai converted to a chemical-less plate.
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INK

G4-15

ISO 12647-3 is the worldwide standard that defines the print quality in
coldest offset newspaper production. ISO 12647-3:2013 improves communication

between printers, publishers and advertisers while making print buyers aware

of the expected printed result in advance so they can plan accordingly. ISO

12647-3:2013 defines tolerances, allowing for objective quality evaluations

and raising the competitiveness of newspapers compared to other media.

Our printing process follows this standard which
is reviewed once in five years to include the
latest technological developments in newspaper
production and the customer expectations from
newspapers. This ISO standard is important
as it specifies several process parameters and
their values to be applied when producing colour
separations and printing forms for newspapers,
single or four-colour printing. The parameters and
values covering the process stages are ‘colour
separation’, ‘making of the printing formed’, ‘OK
print or proof’ and ‘production printing’.

NSTP entered the preliminary evaluation by
sending the first print test to WAN-IFRA India
in November 2015. The full evaluation was
conducted between 25 and 29 January 2016. The
certification is stringent to ensure quality in our
reproduction. NSTP achieved and qualified as a
member of ISO 12647-3.

We aim to keep the gross number of pages per kg of ink high. In 2015, the gross number of pages per kg
of ink increased by 0.85% compared to 2014. In 2016, it also increased by 9.36%. In 2015, our ink usage
reduced by 25.39% and in 2016 it decreased by 27.71%. Fewer newspapers were printed and less ink
was used as efficiency improved. An increase in ink mileage from 20,224 pages/kg to 22,116 pages/kg
was due to reduced printing wastage.

Number of Gross Pages per Kilogram of Ink and Ink Usage

1,600 22,500
1,400 1,422 22,000

1,200 21,500
1,000

800
20,500
600

400 20,000
200 19,500

0 19,000
[ 2014 2015 2016 ]

21,000

Ink (MT)
Gross No. of Pages

| [ Ink Usage === Number of gross pages per kg of ink |

INK WASTES, SEEN IN THESE DRUMS ARE STACKED PROPERLY

BEFORE DISPOSAL

Environmentally-friendly Plate in All Printing Operations

We researched an environmental care product for use in our daily operations
in 2014. Our chemical free plate requires no chemical processing or
special handling and is non-photosensitive. Independence from darkroom
conditions and elimination of variables in exposure, chemical stability and
manual intervention means fast, accurate and repeatable results. By 2016,
our environmentally-friendly plate had been fully implemented across
all operations.

0, '0) '6) '0)
o \J O \

Easy maintenance
and less waste
production/
handling

A stable, quick
imaging process

No hazardous
processing
chemicals

Less water
consumption

Reduced effluent
generation

No developer or
replenishes

Chemical usage mileage (ml/m?)

Year

Shah Alam

Prai

Senai

Ajil

Total

2014
2015
2016

122.05
9210
74.69

132.65
124.43
63.97

T4.74
40.8
34.62

82.33
46.98
28.34

106.33
81.53
55.01
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WATER MANAGEMENT

G4-DMA, G4-EN8, G4-EN9

Water is one of the important resources used in our printing plants and

is essential for all life on the planet. We optimise our use of water and

minimise the environmental impact of water use on our natural environment.

Our water consumption by plant from 2014 to 2016 is presented below.

Water Consumption at NSTP Plants (m®) and Media Prima Headquarters in Bangsar

Year

Shah Alam

Prai

Senai

Ajil

Bangsar

Total

2014
2015
2016

70,398
53903
40,818

42,695
22149
21,941

33,321
31,036
16,245

17063
13,004
14,812

57,840
70910
72,680

221417
191,002
166,496

In 2016, NSTP’s overall water consumption decreased by 12.83% compared to
2015. This reduced overall water consumption was due to a decrease in printing
volume and closure of our plants in Senai and Ajil.

In 2016, a leak was discovered in the pipe and water tank at Balai Berita Shah Alam. A leak was also found in the underground pipe at Balai Berita Senai. These
leaks were repaired as a part of routine maintenance work. The water consumption at these plants dropped considerably as a result of these improvement works.

Water use across other Media Prima operations is not material and is consumed mainly for our employees’ day-to-day use. However, we still acknowledge that
water scarcity is a known global issue and play our part in reducing its consumption. Small adjustments can have a great impact.

WATER-SAVING INITIATIVES BEING IMPLEMENTED THROUGHOUT OUR OFFICES

5 &

0

Fixed leaking taps and
regularly check for leaks

Constantly reminding
employees to use water
responsibly

Replaced single-flush toilets
with dual-flush alternatives in
some offices

Installed water-efficient
taps with an aerator or flow
restrictor to use less water
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ENERGY MANAGEMENT

G4-DMA, G4-EN3, G4-EN4, G4-EN5, G4-EN6, G4-ENT7

We monitor energy use and greenhouse gas emissions (GHG), identifying ways
to reduce our environmental footprint through improved operations, processes
and equipment wherever possible. Energy use is reduced by increasing energy
efficiency throughout our operations. We examine ways to reduce the amount
of energy we need to produce our products and deliver our services.

Power factor is an index used to compute the efficiency level of electricity usage in AC circuits. The index is measured from O to 1. A higher index shows
efficient usage of electricity; low power factor causes power system losses and reduced power efficiency. Since 2015, we have been maintaining the power
factor at between 0.85 and 0.90 by properly maintaining the capacitor banks at all printing plants. This minimises power losses while lengthening the
lifespan of electrical appliances.

A registered energy manager assists our energy committee at Balai Berita Shah Alam. The committee ensures compliance with Suruhanjaya Tenaga requirements
on Efficient Management of Electrical Energy Regulations 2008. The committee also examines electricity efficiency in the building and formulates energy-saving
strategies wherever appropriate.

In 2016, we also continued our initiative to install inverters and replace the Air Handling Units (AHU) at our printing plants. In 2016, all faulty conventional
fluorescent lights in Sri Pentas, Sri Pentas 2 and the Glenmarie buildings were replaced with LED alternatives. Currently, LED lights have an energy saving
record of 55% with a three-month Return on Investment (ROI). Our Engineering Team is exploring the possibility of using LED lights at our production studios.
We are also studying the possibility of replacing our tube transmitters with more energy-efficient solid state transmitters.

Energy saving habits have also been inculcated at our offices through Project WISE. This ongoing office campaign raises awareness of overusing resources such as
electricity and water. Employees are reminded of the importance of adopting simple habits of switching off lights and computers when they are not in use.

NSTP’s Electricity Consumption from 2014 to 2016 (kWh)

Site 2014 2015 2016
Balai Berita Bangsar 9449998 9,023,789 9,615,618
Balai Berita Shah Alam 6,747,383 6,952,322 6,712,261
Balai Berita Prai 5,050,040 4,670,059 4,549,740
Balai Berita Senai 5,072,857 4,896,943 4,643,956
Balai Berita Ajil 3,826,376 3,602,089 3,222,341
Total 30,146,654 29,145,202 28,743,916

Media Prima’s Electricity Consumption from 2014 to 2016 (kWh)
Site 2014 2015 2016

Sri Pentas 7,861,899 7999424 8,398,306
Glenmarie Shah Alam 1,945,812 2,237,527 2,267,941
Sri Pentas 2 153,300 175,551 204,500
TV3's Transmitters 7,837,671 7,819,184 7,670,493
ntv7's Transmitters 2900,822 3,263,058 3,180,384
8TV's Transmitters 789,077 1,075,139 1,162,913
TV9's Transmitters 1,104,004 1,136,640 1,136,418
Hot FM Radio’s Transmitters 339,185 341,804 358,309
Subtotal 22931770 24,048,327 24,379,264
Chilled Water 11,673,000 12,074,377 12,696,146
Total 34,604,770 36,122,704 37,075,410
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BTO's Electricity Consumption from 2014 to 2016 (kWh)

Site 2014 2015 2016

Billboards ** 5,258,895.15 3114,760.27 4,211,303

* This value is based on the conversion of cost of electricity to kWh
**|n 2013, BTO moved its headquarters to Balai Berita Bangsar. Its electricity consumption is now reported under NSTP

Energy Intensity

Total energy consumption is a poor indicator of energy efficiency as the volume of newsprint can fluctuate each year. As the volume of newsprint increases, one
would expect the energy usage to increase accordingly.

Energy intensity is a better measure of the energy efficiency of our printing plants. The unit is expressed as the amount of energy required to make a unit of
product. At NSTP, energy intensity is expressed by the number of kilowatt hours used to make kg of newsprint.

NSTP Energy Intensity
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Balai Berita Shah Alam Balai Berita Prai Balai Berita Senai Balai Berita Ajil All Plants

209 351 367 455 437
279 448 481 633 569
340 570 626 815 736

| Pant | = 204 X205 | 2016 |

The energy intensity increased in 2016 due to lower production output. Traditional newspapers have been experiencing lower
readership in recent years.
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WASTE MANAGEMENT

G4-DMA, G4-EN22, G4-EN23

Waste management is crucial to the economic status of every country and the

lifestyle of its population. Waste is a fundamental of sustainability and

Media Prima has allocated resources to reducing waste and waste management.
NSTP’s operations produce both solid and scheduled waste.

[ Solid Waste

We have adopted the Reduce, Reuse and Recycle (3R) concept to reduce the amount of waste we discard throughout our operations. Disposing of waste is quite
costly and also uses natural resources, landfill space and energy.

Solid waste management is a discipline associated with controlling the generation, storage, collection, transfer and
transport, processing and disposal of everyday waste.

NSTP sends all (100%) of its paper waste to Malaysian Newsprint Industries (MNI) for recycling. The collection of aluminium and cores are put to tender.
Unsellable waste is disposed of in adherence of to the environmental regulations. The comparison of newsprint waste sent to MNI by year is presented below.

Solid Waste Disposal by Type

Newsprint Wastage

Amount (kg)

2014

2015

2016

Stripping

2,592

2,689

174

Reel Ends

104,734

84,608

67,192

Run-up Spoilage

1,698,349

1,535,260

1,263,130

Empty Core

218,268

164,760

129,078

Newsprint Covers

218,288

164,849

100,081

Machine Waste (Scrap Paper)

236,253

191,099

150,455

Test Run & Mock-ups

34,184

40,803

28,212

Non Production Spoilage

4,530

5,459

Total

2,517,199

2,184,068

1,743,781

Scheduled Waste

Scheduled waste management is an important component in the management of the environment and general health. Scheduled waste produced by NSTP's
printing plant processes comprises contaminated rags, drums, waste ink and chemical waste. This waste is collected, stored and disposed of by Department
of Environment (DOE) licensed contractors: Kualiti Alam, Tex Cycle, 3R Quest, Nature Energy Products Sdn Bhd, Alivirgo Sdn Bhd and Alam Aliran Kualiti Sdn
Bhd. Monthly reports are sent to the DOE.

® NSTP’S TREATMENT OF SCHEDULED WASTE e

Elg

Sludge produced by the WWTP is
disposed of as scheduled waste.

Chemical waste is sent to an in-house wastewater
treatment plant (WWTP) for processing.

Contaminated rags are cleaned and
returned for reuse.

&

Ink is stored in drums and stacked on pallets before being
collected by licensed contractors.

Electronic equipment is packed in metal drums and palletised
before being sent to Kualiti Alam.
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E_Waste’ Consistinq of discarded electrical CHEMICAL WASTES ARE PROCESSED AT NSTP'S WWTP
or electronic devices, presents a health

threat to workers and communities if not
recycled or disposed of properly. Balai
Berita Ajil, Balai Berita Senai and Balai
Berita Shah Alam liaised with the DOE and

appointed Kualiti Alam, which is equipped
to handle this type of waste.

NSTP Scheduled Waste Disposal (MT) by Plant
Waste Category Waste Code Shah Alam

E-Waste SW109/110 . 0.36

Ink Sludge and
Evaporator Sludge

SW416 . . . 316
Used Oil SW305
Mixed Solvent SW322
Rotowash Carboy SW409
Contaminated Empty Drum SW409
Used Rags SW410
Used Activated Carbon SW4n
Ink Waste SW418

Filter Press Sludge SW416

Total

NSTP Scheduled Waste Disposal (MT) by Year

Waste Category Waste Code

E-Waste SW 109/110
Ink Sludge and Evaporator Sludge SW 416
Used Oil SW 305
Hydraulic Oil SW 306
Mixed Solvent SW 322
Rotowash Carboy SW 409
Contaminated Empty Drum SW 409
Used Rags SW 410
Used Activated Carbon SW 41
Ink Waste SW 418
Filter Press Sludge SW 416

Total
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Effluents Management

NSTP printing plants at Ajil, Senai, Shah Alam and Prai house their own WWTPs. Wastewater generated by the NSTP printing process is treated at these WWTPs
before being discharged safely to the drainage system. As part of the DOE approval conditions, NSTP is required to conduct sampling and monitoring of effluent
discharge. Shah Alam and Prai performed weekly sampling of its effluent discharge throughout 2016 as required by the DOE. Ajil and Senai analysed readings
on a monthly basis.

Effluent Readings in 2016
o
Ajil Senai Shah Alam Prai Senai Shah Alam Prai
January 185 10 45
February 127 12 42
March 186 10 46
April 184 19 48
May 126 36 48
June 131 26 38
July 166 29 32
August 187 14 46
September 183 16 43
October 136 129 16 49
November 107 137 93 23 42
December 160 34 143 76 10 40

DOE limits: Standard A for COD is 80 mg/! and below; Standard A for BOD is 20 mg/! and below; Standard B for COD is 200 and below; and Standard B for BOD is 50 and below.

The effluent is discharged downstream and conforms to Standard B at Shah Ozone Depleting Emissions

Alam, Prai and Ajil; Senai is discharged upstream and conforms to Standard

A. These standards are set by the Environmental Quality (Industrial Effluent) The Montreal Protocol on Substances that Deplete the Ozone Layer is an

Regulations 2009. international treaty designed to protect the ozone layer by phasing out the
production of numerous substances that are believed to be responsible for

No readings were available in December for Senai as the plant was closed. ozone depletion.

In 2016, there were no instances of environmental noncompliance with our

effluent discharges. We support this treaty and phase-out management plan. NSTP now uses
R134A for all air conditioning refrigerants.

CLIMATE CHANGE AND
GREENHOUSE GAS EMISSIONS

G4-DMA, G4-EN15, G4-EN16, G4-EN17, G4-EN19

Climate change itself is a global problem that requires a concerted global
solution. It is imperative that we consider the impact of climate change
on business operations and the potential impacts on sustainability.
Reducing greenhouse gas emissions at Media Prima involves minimising our
environmental footprint across our plants, facilities, fleet vehicles and
various office sites.

Our emissions accounting is based on the internationally recognised GHG Protocol established by the World Business Council for Sustainable Development
(WBCSD) and World Research Institute (WRI). Emissions accounting is based on the GHG Protocol classification of direct and indirect emissions.

Category Indicators Measured
Direct GHG emissions Company owned vehicles
Indirect GHG emissions Electricity

Other indirect GHG emissions Air travel
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Direct GHG emissions are produced from sources that are owned or controlled by Media Prima. Indirect GHG emissions are emissions that are a consequence

of business activities but occur at sources owned or controlled by another entity. The GHG Protocol further categorises these direct and indirect emissions

into three broad scopes: all direct GHG emissions; indirect GHG emissions from the consumption of purchased electricity; and other GHG emissions. We have

adopted this standard for our reporting.

SCOPE 1

All fuel purchases are monitored and recorded to calculate GHG emissions
from company-owned vehicles. Separate calculations have been performed
for petrol and diesel from Media Prima Group data.

CO, emissions from the consumption of fuel were derived from the
emission factor published by the IPCC Guidelines for National Greenhouse
Gas Inventories.

CO, Emissions (MT) from Company-Owned Vehicles by Fuel Type
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Indirect emissions result from electricity and chilled water. Energy has been
calculated from Media Prima’s electricity bills. Energy is consumed by office
buildings, TV stations, chilled water, printing presses and billboards.

CO, emissions from the use of electricity were derived using the emission
factor published by the Malaysian Green Technology Corporation for the
Peninsular Grid.

CO, Emissions (MT) From Purchased Electricity
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In 2016, Media Prima’s CO, resulting from purchased electricity increased by 2.41%. In 2015, Media Prima’s CO, resulting from
purchased electricity increased by 5.97% despite a 2.38% decrease in energy consumption. This increase was due to an 8.49%
upward revision of the emission factor produced by the Malaysian Green Technology Corporation for the Peninsular Grid in 2015.

Air travel GHG emissions were calculated point to point including the number
of employees on board and distance travelled. Separate calculations were
performed for business and economy class flights. Air travel for Television
and Radio Networks, corporate office and Big Tree Outdoor has been used in
these calculations.

Online tools derived from the WRI Greenhouse Gas Protocol have been used
to calculate the CO, emissions from air travel.

CO, Emissions (MT) from Air Travel
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Environmental expenditure G4-DMA, G4-31

Media Prima is committed to minimising the impact its operations have on its supply chain and its plants. It is ethical to do business without harming the
environment. Each year, more than RM1 million is spent on initiatives to reduce our environmental footprint. Our efforts to reduce the intensity of our
environmental footprint are coming to fruition and we are committed to a path of continuous improvement.

Work/Plant
Balai Berita Ajil

Disposal of scheduled waste 33,713.48 35,416.89 38,972.92
Waste water treatment plant 15,030.00 23,245.00 16,320.29
Environmental training 3,650.00 6,590.00
Aircond / HVAC 62,256.00 80,007.00 79,758.54

Balai Berita Senai

Disposal of scheduled waste 136,945.37 155,232.04 29,270,90
Waste water treatment plant 50,400.00 39,549.00 14,310.00
Environmental training 3,498.00 -

Aircond / HVAC 104,510.90 89,853.02

Balai Berita Shah Alam

Disposal of scheduled waste 103,439.00 105,455.54 106,303.16
Waste water treatment plant 80,545.00 60,710.00 208,438.40
Environmental training 6,740.00 4,800.00

Aircond / HVAC 466,191.00 137,320.00 769,658.58

Balai Berita Prai

Disposal of scheduled waste 130,715.58 130,977.53 136,572.51
Waste water treatment plant 19,855.00 37,303.59 38,219.36
Environmental training 1,600.00 15,375.00
Aircond / HVAC 191,667.92 160,139.50

Total 1,099,090.43 1,116,883.41 1,685,311.28

In 2016, NSTP's environmental expenditure increased by 50.89% compared with 2015. This was due to significantly higher HVAC expenditure as the cooling
tower was replaced at Balai Berita Shah Alam.
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Employees are instrumental in the
Group’s growth and success. We are
committed to working to make the company
a vibrant workplace and the number one
employer that people want to work for
and be associated with. Our people
work in an environment that supports
professional and personal development,
offers a variety of career opportunities
and develops high-performance and

collaborative teams.

A
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CODE OF
ETHICS

The Media Prima Code of
Ethics serves as a guide to
the everyday professional
conduct of all workers.
It is designed to promote
honest and ethical conduct
with all stakeholders
who comprise customers,
suppliers and contractors,
competitors, shareholders,
Governments and regulatory
authorities and members of
the public.

Every employee is
accountable for respecting
the principles and rules of
the Code of Ethics. It is
each individual’s personal
responsibility to perform
their duties with loyalty
and integrity. Managers,
whose responsibilities go
beyond those of employees,
are required to:

G4-56

* Act as role models and
promote ethical conduct;

* Be vigilant in preventing,
detecting and responding to
any violation of the code; and

* Protect employees who
report violations.

The code applies to all
employees of Media Prima
and 1its subsidiaries. It
serves as a reference to
help employees maintain high
ethical business standards.
It guides the way we conduct
business and ensures duties
are performed efficiently,
effectively and fairly.

BEST

PRACTICES
IN THE WORKPLACE

Inclusivity at the Workplace

Media  Prima _ creates an
inclusive culture  through
various forms of engagement.
We believe that the more
diverse the environment, the
more innovation will flourish.
Our ultimate .aim is ensuring
all 4,149 members of staff
feel engaged and valued.

Competitive Remuneration and Benefits G4-EC3, G4-DMA, G4-LA2, G4-LA13

OUR
VOLUNTEERS’
BRIGADE

Briged Sukarelawan had a
total of 150 registered
members on 31 December
2016. This volunteers’
brigade is the backbone of
numerous relief missions
under Tabung Bencana NSTP-
MPB, bringing our employees
together for a common cause.
The brigade also conducted
other activities such as
medical outreach, blood
donation drives, visits to
underprivileged homes and
other volunteerism-based
activities that benefit
the community.

Media Prima offers a competitive rewards and benefits package. Following the Group’s recent acquisition and expansion exercise, we reviewed our remuneration

review and aligned our remuneration packages with the changing business environment. This allows us to be more equitable in rewarding high achievers in the
workplace, develop employee talent and determine our competitiveness vis-a-vis the market. Our fair remuneration system applies to all employees, regardless

of age, gender or other characteristics.

A percentage of employees’ basic salaries is given to the Employees Provident Fund (EPF), including the employer’s contribution,
as per statutory requirements.
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Key Benefits

“CARING"” Cluster JOB-related Cluster

= Healthcare = Car Allowance

* Outpaitent ¢ Phone Allowance
* Hospitalisation e Mileage Reimbursement
e Dental
Maternity e Meal Allowance
e Medical Exam e Overtime Allowance
* Insurance e Shift Allowance

* Leave e Transfer Allowance
= Annual
e Marriage

e Paternity & Maternity
e Compassionate

e Medical

e Study

e Unpaid

¢ Unused
= Retirement

= Age

e Benefits

FACILITIES Cluster CORPORATE Image Cluster
e Probation Period = Professional Association
¢ Notice Period Membership

e Business Travel &
Accommodation

¢ Clothing Allowance

Anugerah Kecemerlangan Akademik (Academic Excellence Award)

Our Academic Excellence Awards honour the academic achievements
of employees’ children and their family members. The programme has a
wonderful tradition of honouring employees’ brightest and most talented
children with prize money and plaques. 86 children were recognised and
awarded in 2016.

EVERY YEAR MEDIA PRIMA CELEBRATES CHILDREN OF IT
STAFF WHO ACHIEVE GOOD ACADEMIC PERFORMANCES IN
THEIR MAJOR EXAMINATIONS

Sabtu, 4 Jun 2016

Examination Achievement Prize Money No. of
(RM) Children

End of year First in the class 150 18

examination

UPSR 5As 200 36

PT3 8As and above 300 21

SPM 9As and above 400 1

Religion Indiscrimination

We respect all employees regardless of their religion and beliefs. Equal benefits
are offered to employees following different religions so they can perform the
required pilgrimages of their faith.

The Hajj is an imperative duty for all Muslims who have the resources and must
be performed once in a lifetime. This entitlement is offered once in a member
of staff's entire employment. Nine employees performed their Hajj in 2016
following 10 years of continuous service. We subsidised 60% of the Muassasah
cost for each employee, who had been nominated to perform the Hajj.

Media Prima also extends assistance for employees to go for Umrah. 125
employees benefited from this in 2016. We fully support this holy course by
subsidising the flying cost to the holy land for first timers and 50% for their
spouses and a maximum of five children. This entitlement is only offered
once in an employee’s entire employment. The cost of their airport tax and
ground arrangement is borne by the employee which can be paid through
monthly salary deductions or employees can opt to pay cash. This covers
accommodation, ground transport, food and beverages. In 2016, five non-
Muslim employees and their five family members - two Hindu employees and
their five relatives and one Christian employee - benefited from this initiative.

Sabbatical Leave

Media Prima offers sabbatical leave to retain its valued employees. Sabbaticals

are beneficial to both Media Prima and employees as they:

¢ Allow time for valuable players to stretch themselves without leaving us
permanently.

e Help attract top talent as the largest pool of talent now entering the
workforce consistently rates ‘time-off’ as a top priority.

We find that employees who take a vacation come back with better focus
and mental clarity. Sabbaticals demonstrate our firm commitment to
work-life balance and healthy habits. However, we received no applications
for sabbatical leave in 2016.
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G4-10, G4-DMA, G4-LA1, G4-LA12

@ Non-Executive
. Executive

1,550

2014 2015

Breakdown of
Employees by Type
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Breakdown of
Employees by Region

@ Non-Permanent staff
. Permanent staff .

. Malay O Chin
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Breakdown of
Employees by Contract

O Female

2,529

85
244

429

. Male

1,620

[ Breakdown of Employees by Gender]

ese O Indian . Others

3,391

[ Breakdown of Employees by Race ]

Employee Turnover 2014 2015 2016
By Region

West Malaysia 579 317 456
East Malaysia 1 1 3
By Gender

Male 300 165 308
Female 280 153 151
By age Group

<30 172 148 146
30-50 331 157 259
>50 7 13 54
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Media Prima'’s Performance Management Programme is a critical tool for aligning employee objectives with the Group's overall priorities.

Fair and objective performance management is vital to the ongoing development, success and engagement of our employees.

The Performance Management Programme encourages regular dialogue between employees and managers in the planning, coaching, monitoring and evaluation
of employee performance. Annual performance reviews are conducted each year and all full-time employees participate in these reviews. Performance reviews

are not performed for contractors or third-party employees.

How Media Prima’s Performance Management Programme Drives a High-performance Culture

Creates a i Creates mutual i Helps
performance- understanding managers
i based culture i between the clearly
.................................. { manager and | articulate
: employee of expectations
performance with their
expectations, employees
including (s ey
i measures for
each objective

Encourages
employees to
i be proactive in
managing their
performance

Facilitates
succession
i planning

i Identifies and
recognises top
i performers

i Motivates
above-average
i contributors
to perform at
! their peak

MEDIA PRIMA UPDATED PERFORMANCE EVALUATION MODEL

PERFORMING

©,

ESTABLISHING DIRECTION
KPIs and Key Goals
Competencies
Performance Plan (Uanuary)

ENSURING SUCCESS

Feedback

Coaching

Quarterly Review (January-December)

ENCOURAGING PROGRESS
Year-end Performance Review

Continuous Progress and Development (December)

Employee compensation is linked to performance, which is measured by various Key Performance Indicators (KPIs). A point-based system ranging from one to

five is used when determining the bonus quantum, with five being the highest. The process is used to assess all (100%) employees.

We empower our employees to take charge of their career growth. Quarterly feedback meetings, scheduled with employees, help maintain constructive year-
long manager/employee relationships. Employees’ line managers or immediate superiors are responsible for conducting the appraisal as they are in the best

position to evaluate their subordinates’ work performance.
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Competency Framework

MEDIA PRIMA COMPETENCY MODEL
Content

Media Prima’s competency framework Group

stipulates the behaviours expected
at different levels throughout the

Company. It provides an excellent

foundation for integrating the selection,

retention, development and career

transition processes.

Support Talent
Group Group
Marketing Facing Technical
Group

We have identified the following five Group

core group Competency Model,

which has now been adopted as our

The Competency Matrix compares the competencies of current or prospective

employees with the desired competency required for that person to perform

Competency Framework.

Employee Engagement

optimally for a defined position. Comprising 24 assessment areas, the
matrix highlights individuals” skills in a team and discovers any gaps in their

knowledge. The Competency Matrix is particularly useful for identifying

training needs and it allows us to evaluate employees fairly and objectively.

Media Prima comprises 4,149 employees. Each team member brings his or her unique talents and ideas to work every day to help us achieve our goals. Ensuring

our employees are happy, healthy and treated fairly and with respect is at the core of our business philosophy and success. We strive to create open work

environments as diverse as the markets we serve. We also aim to develop workplaces where people are fully engaged and where the Company is viewed both

internally and externally as an employer of choice.

Major Employee Engagement Activities

Theme

Initiative

Description

Frequency

Family friendly profit

Planning for your future

Telco Day

We identified companies that offer advice and services such as
investments, savings, planning and education. A wide range of financial
institutions supported the event including representatives from banks,
insurance companies, universities and pension providers. Companies
included Lembaga Tabung Haji, Amanah Saham Nasional Berhad
(ASNB), Lembaga Zakat Selangor/Pusat Pungutan Zakat Wilayah
Persekutuan, Bank Islam Malaysia Berhad, Etiga Takaful, CWA, SSPN,
Segi University and University Malaya (UMCCED) attended the event.

A telecommunications event familiarised employees with the latest

offers from the nine largest mobile Telcos. Representatives from Celcom,

Maxis, DIGI, P1 Wimax, U mobile, Altel, Huawei, Apple and Telekom
Malaysia attended the event.

Biannually

Twice a year

The festival was also celebrated throughout our regional offices on:
e 23 July 2016 at RPP Ajil

e 28 July 2016 at our Kota Kinabalu Branch

e 29 July 2016 at our Kuching Branch

e 30 July 2016 at RPP Senai

e 30 July 2016 at RPP Prai

e 31 July 2016 at BB Shah Alam

Pasar Tani/ Agriculture Market | Local vendors sold a wide range of agriculture products from mobile Monthly
under FAMA agency vans. Fruits, frozen food, traditional Malay food and snacks were sold at
discounted prices.
Culture Food Truck Employees were introduced to various types of food during the Meals Weekly
on Wheels Programme. Food truck vendors, stationed near the office
between 10.30am and 2.30pm, sold meals discounted by 10% to
employees.
Hari Raya Gatherings Hari Raya gatherings were held at our headquarters on 27 July 2016. Annually
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Major Employee Engagement Activities

Theme

Initiative

Description

Frequency

Culture

Saku Savvy

Chinese New Year employee
gathering

Festival subsidies

Battle of the Bands 2016

A new initiative introduced by Group HR, Saku Savvy encourages
employees to save financially amid fluctuating economic conditions. It
promotes stretching employees’ pay cheques due to an increased cost
of living. We partnered with the creators of the smartphone application,
PerkSense, who have an extensive category of merchants that provide
corporate rates for food and beverage, health and beauty, entertainment,
sports and travel. Garrets, Baskin Robbins, Sangkaya and Bean Reserve
participated in this programme.

Media Prima welcomed the lunar new year at its annual Chinese New
Year gathering. On 22 February 2016, clients, shareholders, regulators,
community groups and employees were invited to this celebration at the
Driveway Balai Berita. The theme for this celebration was Red Hot.

We provided festival subsidies to all employees during their chosen
festival celebrations. These subsidies helped us share the joy and ease
employees’ burden during the festive seasons.
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