
 
 

 

 
 
 

 

 
 
 
 
 
 
 
 
 
 

 
Table 1: Investment Statistics Bloomberg: AMGB MK 

   Net  EPS   Net   
FYE Turnover  Profit EPS Growth PER P/NTA Gearing ROE GDY 

Dec (RMm)  (RMm) (sen) (%) (x) (x) (%) (%) (%) 

2009 13.2  3.4 2.6 n.m. 11.2 n.a. n.a. n.a. 0.0 
2010f 18.6  13.8 3.9 51.0 7.4 1.9 0.0 22.2 0.0 
2011f 23.2  11.0 4.8 24.2 6.0 1.4 0.0 21.6 0.0 
2012f 25.5  12.2 5.3 10.2 5.4 1.1 0.0 21.3 0.0 
Valuations based on estimated fair value of RM0.29/share 

Issued capital (m shares) 228.0 (RM0.10 par) Market capitalisation (RMm) 66.1 

 

 Background. Asia Media Group, a MSC Malaysia Status company, 
commenced its business operations in Oct ’07 to operate the Transit-TV 
network system via its flagship channel that uses LCD-TV screens to deliver 
information and to provide entertainment programmes, advertisements, 
community-driven messages and public bulletin in public transports, namely 
in RapidKL buses, Causeway Link Buses, Plusliner, Nice and Nice++. 
Currently, the company has installed over 3,293 LCD-TV on 1,450 buses. 
Overall, the company communicates it to over 500,000 viewers daily, 
travelling within Klang Valley and Johor Bahru.     

 Future plans. The company plans to carry out the following strategies in the 
future to further strengthen their position as the leading digital out-of-home 
media player, which includes: 1) expanding coverage to other public 
transport systems such as KL Monorail, LRT and KTMB Komuter, where the 
company would be able to reach out to more public transport users; 2) 
overseas expansion, namely Indonesia, given its large population and high 
percentage of its population uses public transportation; and 3) improving its 
DTTB technology and techniques, where the company would be able to 
deliver a wide variety of live programmes provided by the local TV stations. 
In addition, this system allows them to provide live information such as 
disaster warning.   

 Forecasts. We project Asia Media to post FY09-12 core net profit CAGR of 
53.6% driven by its ongoing expansion and penetration of its transit-TV 
network, which includes additional systems in public transport and operating 
stationary advertising platforms for major bus and train stations. As per the 
prospectus, Asia Media does not have a fixed dividend policy in place and as 
such, we have assumed that the company will not be paying any dividends in 
the near-mid term.   

 Valuations. Our indicative fair value for Asia Media is based on a relative 
valuation method using PERs. Applying a target FY11 PER of 6x, we arrive at 
an indicative fair value of RM0.29. Our target PER is at a 60% discount to 
our target CY11 PER for Media Prima of 16x, mainly to reflect its significantly 
smaller size, in terms of market capitalisation and revenue base.   
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Please read important disclosures at the end of this report. 

LISTING DETAILS 

Listing Sought ACE Market of 
Bursa Malaysia 

Listing Date 11 Jan 2011 
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98.0m shares 

comprising: 

- 90.0m private 

placement; and 

- 8.0m to 

Malaysian public. 
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Wong SK Holdings Sdn Bhd 45.6% 
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 Background. Asia Media Group, a MSC Malaysia Status company, commenced its business operations in Oct 

’07 to operate the Transit-TV network system via its flagship channel that uses LCD-TV screens to deliver 
information and to provide entertainment programmes, advertisements, community-driven messages and 
public bulletin in public transports, namely in RapidKL buses, Causeway Link Buses, Plusliner, Nice and 
Nice++. Currently, the company has installed over 3,293 LCD-TV on 1,450 buses. Its Transit-TV network 
system delivers international content such as music videos and in-house productions that focus and targets 
the young audience travelling on intra-city buses. In addition, the company’s creative and production 
segment provides a ‘one-stop centre’ to fulfill customers’ advertising and marketing needs, which include 
services such as conceptualisation, design and pre and post production. Overall, the company communicates 
to over 500,000 viewers daily, travelling within Klang Valley and Johor Bahru.      

 
 

Chart 1 : Summary Of Asia Media’s Business Model 

 
 

Source: Prospectus 

 
 Range of services provided. The company currently provides the following services: 

 
o Air-time sales – These are slots of time for advertisement sold to advertisers, content providers or 

parties that wish to convey their messages via the company’s Transit-TV network system in public 
transport; 

o Programme sponsorship – Provides an alternative option for anchor advertisers who wish to leverage 
on the company’s Transit-TV network system to gain more publicity and goodwill instead of just 
advertising their products and services in one of the airtime slots; and 

o Creative and production works – Provides customers with an end-to-end solution from 
conceptualisation to broadcasting of marketing campaigns, which include assisting customers in 
producing their advertisements such as basic animation, filming and video shooting. 

  
 

Chart 2 : Revenue Breakdown According To Segment In 
1HFY10 

Chart 3: GP Breakdown According To Segment In 
1HFY10 
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Source: Prospectus  
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♦ Sector outlook – growing albeit from a small base. According to the market research report by Frost 
and Sullivan, the digital out-of-home transit media industry is expected to grow from about RM15.5m in 2009 
to an estimated RM62.5m in 2014. This represents an estimated CAGR of 32.2%, largely because the 
industry is still in its infancy stage and growing from a small adex base. The industry growth is further aided 
by the price erosion of digital screens, where the average price of digital screens is expected to decrease by a 
CAGR of approximately 2.6% over the period from 2007 to 2014. Furthermore, with the Government’s 
initiative to ramp up the development of public transportation services in the country, this should also help to 
boost the growth for digital out-of-home transit media industry further. 

♦ Risk factors. We see the following key risk factors: 

 

• Weaker-than-expected adex growth. The demand for advertising time in the company’s Transit-TV 
Network System is particularly sensitive to changes in general economic conditions. For 2011, we project 
adex growth of 10.5% as consumer sentiment improves further. This is based on our projected 2011 GDP 
growth of 5% (+7.3% estimated for 2010) and the average GDP multiplier of 2.1x (between 1989 and 
2009).     

• Execution risk from its capacity expansion. Any delays in the company’s expansion plans could 
dampen its future earnings growth.   

♦ Future plans. The company plans to carry out the following to further strengthen their position as the 
leading digital out-of-home media player: 

 

• Expanding its coverage. The company is looking to expand their coverage to other public transport 
systems such as KL Monorail, LRT and KTMB Komuter, where the company would be able to reach out to 
more public transport users, hence increasing the exposure and publicity of its customers; 

• Overseas expansion. Currently, the company’s entire earnings are derived locally but moving forward, 
the company plans to further broaden their revenue via expanding their presence regionally, namely in 
Indonesia within two years. Indonesia’s attraction is its large population and a high percentage of the 
population uses public transportation. Thus there is potential growth for the digital out-of-home transit 
media industry to grow further; and 

• Improving its DTTB technology and techniques. The company plans to utilise most of the proceeds to 
be raised from IPO for the purchase of transmission equipment, network facilities and integration of 
network system in the Klang Valley in order to roll out its initial stage of Digital Terrestrial Television 
Broadcasting (“DTTB”) in 1H2011. With this new system, the company would be able to deliver a wide 
variety of live programmes provided by the local TV stations. In addition, this system allows them to 
provide live information such as disaster warning.   

 

♦ Listing and offer proceeds. The total proceeds from the public issue will amount to RM22.5m and will be 
utilised as per Table 2.  

 

Table 2: Utilisation Of Proceeds From The Public Issue 

 RMm 

Capital expenditure 16.0 

Working capital 5.0 

Estimated listing expenses 1.5 

Total 22.5 

Source: Prospectus 
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♦ Forecasts. We project Asia Media to post FY09-12 topline CAGR of 24.7% driven by its ongoing expansion 
and penetration of transit-TV network, which includes additional systems in public transport and operating 
stationary advertising platforms for major bus and train stations. The growth in revenue is generally across 
all of its three segments coming from both of its new and existing customers. We have, however, projected a 
higher FY09-12 core net profit CAGR of 53.6%, thanks to margin expansion on the back of higher revenue 
and its high fixed cost structure. Therefore, any increase in topline should flow straight to its bottomline. As 
at 1HFY10, the company recorded an exceptional item of RM4.9m, which relates to a gain in negative 
goodwill. Note also that the company was awarded MSC Status in Oct ’07, which exempts the company from 
tax for five years.       

As per the prospectus, Asia Media does not have a fixed dividend policy in place and as such, we have 
assumed that the company will not be paying any dividends in the near-mid term.   

♦ Valuations. Our indicative fair value for Asia Media is based on a relative valuation method using PERs. 
Applying a target FY11 PER of 6x, we arrive at an indicative fair value of RM0.29. Our target PER is at a 60% 
discount to our target CY11 PER for Media Prima of 16x, mainly to reflect its significantly smaller size, in 
terms of market capitalisation and revenue base.   

 

 
Table 3: Comparative valuations 

Company 
Bloomberg 
ticker 

FYE 
Market cap 

(RMm) 

FY09 
revenue 
(RMm) 

CY10 
PE (x) 

CY11 
PER (x) 

FY09 
Operating 

Margin (%) 

Media Prima MPR MK Dec 2,728.1 744.0 18.8 16.0 9.1 

 
       

Asia Media AMGB MK Dec 66.1 41.9 7.4 6.0 25.8 

 
       

Valuation for Asia Media based on our fair value estimate of RM0.29 

Source: RHBRI and Bloomberg 

 

Table 4: Earnings Forecasts 

FYE Dec (RMm) 2008PF 2009PF 2010f 2011f 2012f 

Revenue 6.5  13.2  18.6  23.2  25.5  

Growth (%) n.a. +>100 41.2  25.0  10.0  

      

EBITDA 2.2  4.2  9.5  12.4  13.8  

EBITDA margin (%) 33.5  32.2  51.1  53.5  54.2  

Depreciation (0.8) (0.8) (1.4) (1.4) (1.5) 

      

EBIT 1.4  3.4  9.0  11.2  12.4  

EBIT margin (%) 20.9  25.8  48.4  48.4  48.4  

Net interest expense 0.0  (0.0) (0.1) (0.2) (0.2) 

Exceptionals 0.0  0.0  4.9  0.0  0.0  

PBT 1.4  3.4  13.8  11.0  12.2  

Tax 0.0  0.0  0.0  0.0  0.0  

Minority interest 0.0  0.0  0.0  0.0  0.0  

Net profit 1.4  3.4  13.8  11.0  12.2  

Core Net Profit 1.4  3.4  8.9  11.0  12.2  

Source: Company data, RHBRI’s forecasts 
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IMPORTANT DISCLOSURES 
 
 
This report has been prepared by RHB Research Institute Sdn Bhd (RHBRI) and is for private circulation only to clients of RHBRI and RHB Investment 
Bank Berhad (previously known as RHB Sakura Merchant Bankers Berhad).  It is for distribution only under such circumstances as may be permitted by 
applicable law.  The opinions and information contained herein are based on generally available data believed to be reliable and are subject to change 
without notice, and may differ or be contrary to opinions expressed by other business units within the RHB Group as a result of using different 
assumptions and criteria.  This report is not to be construed as an offer, invitation or solicitation to buy or sell the securities covered herein. RHBRI does 
not warrant the accuracy of anything stated herein in any manner whatsoever and no reliance upon such statement by anyone shall give rise to any claim 
whatsoever against RHBRI. RHBRI and/or its associated persons may from time to time have an interest in the securities mentioned by this report. 
  
This report does not provide individually tailored investment advice.  It has been prepared without regard to the individual financial circumstances and 
objectives of persons who receive it.  The securities discussed in this report may not be suitable for all investors.  RHBRI recommends that investors 
independently evaluate particular investments and strategies, and encourages investors to seek the advice of a financial adviser.  The appropriateness of 
a particular investment or strategy will depend on an investor’s individual circumstances and objectives.  Neither RHBRI, RHB Group nor any of its 
affiliates, employees or agents accepts any liability for any loss or damage arising out of the use of all or any part of this report. 
  
RHBRI and the Connected Persons (the “RHB Group”) are engaged in securities trading, securities brokerage, banking and financing activities as well as 
providing investment banking and financial advisory services.  In the ordinary course of its trading, brokerage, banking and financing activities, any 
member of the RHB Group may at any time hold positions, and may trade or otherwise effect transactions, for its own account or the accounts of 
customers, in debt or equity securities or loans of any company that may be involved in this transaction. 
 
“Connected Persons” means any holding company of RHBRI, the subsidiaries and subsidiary undertaking of such a holding company and the respective 
directors, officers, employees and agents of each of them.  Investors should assume that the “Connected Persons” are seeking or will seek investment 
banking or other services from the companies in which the securities have been discussed/covered by RHBRI in this report or in RHBRI’s previous 
reports. 
 
This report has been prepared by the research personnel of RHBRI.  Facts and views presented in this report have not been reviewed by, and may not 
reflect information known to, professionals in other business areas of the “Connected Persons,” including investment banking personnel. 
 
The research analysts, economists or research associates principally responsible for the preparation of this research report have received compensation 
based upon various factors, including quality of research, investor client feedback, stock picking, competitive factors and firm revenues. 
 
The recommendation framework for stocks and sectors are as follows : - 
 

Stock Ratings 
 

Outperform = The stock return is expected to exceed the FBM KLCI benchmark by greater than five percentage points over the next 6-12 months. 

 

Trading Buy = Short-term positive development on the stock that could lead to a re-rating in the share price and translate into an absolute return of 15% 

or more over a period of three months, but fundamentals are not strong enough to warrant an Outperform call.  It is generally for investors who are willing 

to take on higher risks.  

 

Market Perform = The stock return is expected to be in line with the FBM KLCI benchmark (+/- five percentage points) over the next 6-12 months. 

 

Underperform = The stock return is expected to underperform the FBM KLCI benchmark by more than five percentage points over the next 6-12 months. 

 
 
 
Industry/Sector Ratings 
 
Overweight = Industry expected to outperform the FBM KLCI benchmark, weighted by market capitalisation, over the next 6-12 months. 
 
Neutral = Industry expected to perform in line with the FBM KLCI benchmark, weighted by market capitalisation, over the next 6-12 months. 
 
Underweight = Industry expected to underperform the FBM KLCI benchmark, weighted by market capitalisation, over the next 6-12 months. 
 
 
RHBRI is a participant of the CMDF-Bursa Research Scheme and will receive compensation for the participation.  Additional information on 
recommended securities, subject to the duties of confidentiality, will be made available upon request. 
 
This report may not be reproduced or redistributed, in whole or in part, without the written permission of RHBRI and RHBRI accepts no liability whatsoever 
for the actions of third parties in this respect. 
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RHB DEALING AND RESEARCH OFFICES 

MALAYSIA 
RHB Investment Bank Bhd 
Level 10, Tower One, RHB Centre, 
Jalan Tun Razak 
50400 Kuala Lumpur 
P.O. Box 12699 
50786 Kuala Lumpur, Malaysia 

Tel (General) : (603) 9285 2233 
 
Dealing Office  
Tel  (Dealing) : (603) 9285 2288 
Fax (Dealing) : (603) 9284 7467 
 
RHB Research Institute Sdn Bhd  
Level 10, Tower One, RHB Centre, 
Jalan Tun Razak 
50400 Kuala Lumpur 
P.O. Box 12699 
50786 Kuala Lumpur, Malaysia 
Tel  (Research) :  (603) 9280 2160 
Fax (Research) :   (603) 9284 8693 
 

 

 
 

  
 
 

  
 
 

 
 
 
 
 

 

 

  
 
 

  
 
 

 
 
 
 
 

 

  
 
 

  
 
 

 
 
 
 
 

 

 
 
 

  
 
 

 
 
 
 
 

 

 
 

  
 
 

 
 
 
 
 

 

 

  
 
 

 
 
 
 
 

 

  
 
 

 
 
 
 
 

 

 
 
 

 
 
 
 
 

 

 
 

 
 
 
 
 

 

 

 
 
 
 
 

 

 
 
 
 
 

 

 
 
 
 

 

 
 
 

 

 
 

 

 

                                       

 

                                               

 

                                

 

 

 

         
 

            

 
 
Lim Chee Sing 
Director 

RHBRI is a participant of the CMDF-Bursa Research Scheme and will receive compensation for the participation.  
Additional information on recommended securities, subject to the duties of confidentiality, will be made available upon 
request. 
 
This report may not be reproduced or redistributed, in whole or in part, without the written permission of RHBRI and 
RHBRI accepts no liability whatsoever for the actions of third parties in this respect. 
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