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Asia� Media� Group� Bhd� is� one� of� the� few� and� leading� Digital� Out�of�
Home�(DOOH)�Transit�TV�Network�System�providers�in�Malaysia.�The�
group�is�planning�to�raise�RM22.54mn�via�an�IPO�at�an�issue�price�of�
RM0.23� per� IPO� Share.� We� derive� a� fair� value� of� RM0.28� based� on� a�
discounted� 7x� media� sector� FY11� PER.� We� recommend� investors� to�
subscribe�base�on�its�niche�market�and�first�mover�advantage�in�this�
field.��
�
Salient�Listing�Terms�
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Bloomberg�Code na
Bursa�Name na
Stock�Code na
Listing� ACE�Market
Share�Cap�(m)� 228.0
Market�Cap�@�RM0.23�(RMm) 52.4
Par�Value�(RM) 0.10
52�wk�Hi/Lo�(RM) na
12�mth�Avg�Daily�Vol�(000'�shrs) na
Estimated�Free�Float�(%) 43
Beta 1.49
Major�Shareholders��(%)

RATIO�&�ANALYSIS
NTA�Per�Share�(Post�IPO) RM0.17
Price�to�NTA�(x) 1.4
Proforma�ROE�(%) 8.4
Proforma�ROA�(%) 8.0
Proforma�Net�Gearing�(%) Net�Cash
Proforma�Current�Ratio�(x) 11.9

Opening
Closing
Balloting�of�Applications 31�Dec�10
Allotment�of�Shares 3�Jan�11
Listing 11�Jan�11

UTILISATION�OF�PROCEEDS
RMmn %

Capital�Expenditure 16.0 71.0
Working�Capital 5.0 22.2
Defray�Listing�Exp 1.5 6.8
Total�Gross�Proceeds 22.5 100.0

29�Dec�10

INDICATIVE�TIMETABLE

SHARE�INFO

Dato'�Wong�Shee�Kai���45.61

22�Dec�10
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Asia Media 
Interactive 

(100%) 
Dormant 

Asia Media 
Marketing 

(100%) 
Dormant 

Transnet Express 
Sdn Bhd 
(100%) 

Asia Media 
Sdn Bhd 
(100%) 

Asia 
Media 
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Core�Business�Activities�
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(ii)�Programme�Sponsorship�
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(iii)�Creative�and�Production�Works�
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New�Services�–Under�development�
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(ii)�Mobile�Interactive�
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SWOT�Analysis�
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Financial�Highlights�
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Figure�2:�Revenue�Trend�
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Figure�3:�PAT�Trend�
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Earnings�Summary�
FYE Dec 31 ('000) 2007 2008 2009 2010E 2011F 2012F
Revenue 3501.0 6533.0 13150.0 19992.0 27369.5 39718.6
COGS 1708.0 3703.0 6267.0 9754.0 13619.1 18925.9
Gross Profit 1793.0 2830.0 6883.0 10238.0 13750.4 20792.7
EBITDA 969.0 2187.0 4234.0 8444.0 10672.5 15030.7
PBT 711.0 1412.0 3358.0 6956.0 9275.5 13583.7
Taxation (6.0) 0.0 0.0 (6.0) (6.5) (7.5)
PAT 705.0 1412.0 3358.0 6950.0 9269.0 13576.2
Enlarged Shares 228000.0 228000.0 228000.0 228000.0 228000.0 228000.0

Gross EPS (sen) 0.3 0.6 1.5 3.1 4.1 6.0
Net EPS  (sen) 0.3 0.6 1.5 3.0 4.1 6.0
GP Margin (%) 51.2 43.3 52.3 51.2 50.2 52.4
PBT Margin (%) 20.3 21.6 25.5 34.8 33.9 34.2
PAT Margin (%) 20.1 21.6 25.5 34.8 33.9 34.2
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 Disclaimer  

The information in this report has been obtained from sources believed to be reliable. Its accuracy or completeness is not guaranteed and 
opinions are subject to change without notice.  This report is for information only and not to be construed as a solicitation for contracts.  
We accept no liability for any direct or indirect loss arising from the use of this document.  We, our associates, directors, employees may 

have an interest in the securities and/or companies mentioned herein. 
for  TA SECURITIES HOLDINGS BERHAD(14948-M) 

(A Participating Organisation of Bursa Malaysia Securities Berhad) 
Kaladher Govindan – Head of Research 

 

 


